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Study Background
Participating Organizations
Over 41 author, publishing service, publisher, and retail organizations collaborated on the survey, more than double the 18 in

2018 Edition., including — Penguin Hachette Book Group, Random House, Ingram, B&N Press, PEN America, African
American Literature Book Club, and many others.

Fielding
Online survey fielded February 13 to April 2, 2023
Incentive — all participants had the option of entering a drawing for 100 $50 Visa Gift Cards (same as 2018)

Response

Overall, the survey had 5,700 published U.S. resident author participants vs. 5,067 in the 2018 Edition, making it yet again
the largest known author income survey fielded in the U.S.

Majority (73%) of participants first published in 2018 or prior, 1,517 (27 %) first published between 2019 to 2022.
Over 280,000 authors estimated to be invited to participate by their organizations, more than double 2018 Edition (113,000)

Representation
The study is also believed to be the most representative author income study ever fielded --

Race: Over 1,100 (21%) authors did not identify as “White”, with 8% Black (475), 4% Hispanic (217), 2% AAPI (136) and 2%
Native American (103) author representation.

LGBTQIA+: 700 (12%) authors identified as LGBTQIA+
Disabled: 626 (11%) identified as meeting the Americans with Disabilities Act’s definition of “impairment’
Gender ldentity: 322 (6%) responding authors did not identify as either female or male.
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Study Background

Author Income Classification
The study focused on two primary author income related categories -

1. “Book Related Income” — Estimated Gross Pre-Tax Book Related Income: Advances, Royalties, Fees, Licensing,
Subsidiary Rights, etc.

2.  “Non-Book Author Related Income” — Estimated Gross Pre-Tax Other Non-Book Author Related Income: Journalism,
Events, Editing, Ghostwriting, Teaching, etc.
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Partner Organizations

PUBLISHERS

Hachette Book Group
Penguin Random House
Beacon Press

Community of Literary Magazines & Presses (CLMP)
member publishers, including —

Bellevue Literary Press
Autumn House Press
The Fabulist

Independent Book Publishers Assoc.

PUBLISHING SERVICES
B&N Press

Ingram Spark

Lulu Author
Draft2Digital/Smashwords

LITERARY AGENTS
AALA member agencies, including —

Jean V. Naggar Literary Agency

BOOKSELLERS
African American Literature Book Club

Bookshop.org

AUTHOR ORGANIZATIONS

African Americans on the Move Book Club (AAMBC)
Alliance of Independent Authors (ALLI)
Authors Alliance

Authors Guild

Authors Registry

Atlanta Writers Club (AWC)

Assoc. of Writers and Writing Programs (AWP)
Biographers International Organization (BIO)
Black Girls Who Write

Blue Stoop

Crime Writers of Color

Garden Communicators

International Thriller Writers

Lambda Literary

Latin Kids Lit Festival

National Assoc. Science Writers

National Writers Union

NBCC

Novelists, Inc.

PEN America

Romance Writers of America

Society of Children's Book Writers & lllustrators (SCBWI)
Sisters in Crime

Textbook & Academic Authors Assoc. (TAA)

Over 36 organizations contributed participating member authors to the studly.
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Sources of Participating Authors — Partner Organization Access
Authors Guild 1815
Ingram Spark 1812
Draft2Digital ] 788

Authors Registry

1524

B&N Press

] 366

Hachette Book Group

] 335

Society of Children's Book Writers & lllustrators (SCBWI)

] 252

International Thriller Writers (ITW)

1198

1178

Sisters in Crime

Assoc. of Writers and Writing Programs (AWP)

Lulu Press
African American Literature Book Club (AALBC)

113

PEN America
Lambda Literary
Novelists, Inc.

Alliance of Independent Authors (ALLi

] 165

] 164

16 Organizations
Contributed 100 or More
Published Author
Participants Each!

1129

1109

102
—1 )

6 Organizations Contributed
64% of Total Sample
Authors Guild, Ingram Spark, |

)
Romance Writers of America(RWA) [ 175
Assoc. of American Literary Agents (AALA) -:I 66 Dl’aﬂ'ZDigltal, A UthOfS
Community of Literarj ;Z;ZT:: :t:rr::::sn(a(ll(j/:z; :4:85 ° Regls tr'y’ B &N PreSS’
National Assoc. of Science Writers (NASW) -:| 43 HaCh ette
Latinx Kids Lit Festival -:| 39
African Americans on the Move Book Club (AAMBC) -:| 38
Textbook & Academic Authors Assoc. (TAA) -:| 22
Independent Book Publishers Assoc. (IBPA) -:| 22 . . .
Garden Communicators International -:I 22 Organlza tlons Supp Ortlng
Penguin Random House [ 19 Racially Diverse Authors
National Writers Union (NWU I [
Crime Writers oi CoI0|)' ;I 1157 (BlaCk’ A Slan’ LatlnX)
rutrore Atance 13 15 Appeared Smaller, Less
Black Girls Who Write (BGWW) [ 13 Deve/oped, In Need of
Blue Stoop [ 12 Resource Support
Atlanta Writers Conference [ 11
National Book Club Conference (NBCC) -:I 7
Beacon Press []16
Bookshop.org -] 2
0 10‘0 3 OIO 4 0‘0 50‘0 60‘0 70‘0 8 0‘0 900
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Overall Author Median Income Portrait — Full-time and Part-time Participating Published Authors in 2022 (with
Author Related Income)

All Participating Published
Authors
Author Related Income
37% of Individual Income

R N
Book-Related Income 2.00 $5,000
> Author Related Income $13.513
(37% of Total) ¢
Non-Book, Writing Related Income 3,805 >Author’s Individual Income
J

Other Individual Income 63%

/ Y,

N= 4,037

All participating published authors individually contributed an average 46% to total household income
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Median Income 2022: Gross Book + Non-Book Author Related Income* -- All Participating Authors

$5,000

$4,500

$4,000

$3,500

All Participation Book Author
Gross Book Revenue for
2022 was $2,000
With 83% Reporting Any
Book Related Income

$3,000 — +250%
$2,500 —
$2,000

$2,000 —

$1,500 —

$1,000 —

$500 —

s0 T
BOOK $ 2022 *

Non-Zero N 4744
Zero Earner % 17%

$3,805

AUTHOR RELATED $ 2022 **

56%

[0y ~2aYaYa)
PO, 000

COMBINED BOOK + AUTHOR $: ALL 2022

16%

The addition of non-book author related income by 56% of authors more than doubled median income!

Excludes zero eaming authors * Estimated Pre-Tax Book Related Income: Advances, Royalties, Fees, Licensing, Subsidiary Rights, etc.
**Estimated Other Non-Book Author Related Pre-Tax Gross Income: Journalism, Events, Editing, Ghostwriting, Teaching, etc.
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Overall Author Median Income Portrait — Full-time and Part-time Participating Published Authors in 2017 (with
Author Related Income)

All Participating Published
Authors
Author Related Income
36% of Individual Income

~N

Book-Related Income $6,080
2,9 > Author Related Income

(36% of Total) $1 61 889
Non-Book, Writing Related Income 3,600 >Author’s Individual Income
Other Individual Inco >64%
/

All participating published authors individually contributed an average 39% to total household income
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Codex-Group © 2023 Proprietary and Confidential



Booklntelligence

Author Participants
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Published Author Participant Demographics — Gender and Age

70% —
61%
60%—
Only 1/3 of Participants
Identified as Male
0% Consistent with Their
Representation as Frequent
o] Book Buyers 38%
34%
30%—
21%
20% - 1 8(y0
13%
10% —
6% 5%
I 0
0% T T T T = T T T T
Female Male All Other under 18 18 to 24 2510 34 35to 44 45 to 54 55to 64 65+
Gender (sum)
N 3455 1922 322 4 27 276 734 1030 1193 2152

Authors 65 and older make up nearly 40% of the total sample, with participation declining
consistently at younger author ages.
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Published Author Participant Demographics — Gender and Age by Race

80%—
7F6$\
Black Authors
61%
7 Participating Black Authors
3/4"h Women
50%— Over Half (66%) Under 55
Years Old 499
0% 36%
White Authors 26%
— 1 (o)
2% . 22% oo
20%— 20% 18% 9%
12%
10%— 9%
4% 4%
0% 09
o , ,ﬁg%'. ——8%— m.ﬁ . . . .
Female Male Non-Binary under 18 18 to 24 25t0 34 35to 44 45 to 54 55 to 64 65+
- All Other
(sum)
N 3455 1922 322 4 27 276 734 1030 1193 2152

Nearly 2/3rds (64%) of participating White authors were 55 and older, with over 1/3° being men.

13
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Published Author Participant Demographics & Diversity — Race, LGBTQIA+, Non-Binary, Disability

81%
70%- Over 1/3 (34%) of
the Total Published
- Author Sample
Identifies as Diverse!
, . Est. % Total U.S. Regular

B Adult Book Read

N O P i Despite Persistent Outreach to
0% Organizations Supporting “Non-

White” Authors 34%
ol 81%% of the Sample Identified
as White Consistent with NEA’s

o Regular Book Reader %
2o 15% 0 .
0% 1 0 /0 1 0 /0 1 2(y

. ] 11% °
8% 4% 5% 1%
1 2% 2%
0% T T T T T T T
White "Non-White"** Black Hispanic/Latino/Latinx AAPI Native *Disability (ADA) LGBTQIA+ Diverse
American/Inuit/Aleut

N 4,601 873 481 217 139 106 625 700 1,951

12% of participating authors identified as LGBTQIA+ and 11% and Disabled (ADA definition)!
ISSUE: Non-White author organizations found to be under-funded and under-represented!

*Do you have a physical or mental impairment that substantially limits one or more of your major life activities, have history or record of such an impairment, or are a person perceived

by others as having such an impairment -- as defined by the Americans with Disabilities Act?

Codex-Group © 2023 Proprietary and Confidential
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Published Author Participant Region Indexed to % 2022 U.S. Adult Population*

24% 133
INDEX o 219 123

21%
% U.S. Pop.
18% 19%
16%
16%
15%
9% More Politically
0% 8% Progressive Regions
- Had Highest Author
% US. 5% Participation Index per
,, Adult Pop. Capita
% Author
Sample

South Central (LA,AR,OK, NewEngland (CT,MA,VT,NH, Mountain/Southwest (CO, WY, Midwest (OH, IN,MI,IA,WI,  Southeast (VA,WV,NC,SC, Mid-Atlantic (NY,PA,NJ,DE, Pacific (CA,OR, WA, HI,AK)
TX) RI,ME) ID,UT,AZ,NM,NV,MT) MN, SD,ND, IL,MO, KS, NE) GA,FL,AL, TN, MS,KY) MD,DC)

N 388 511 526 925 1,048 1,060 1,215

Largest author sample from Pacific (1,215), Mid-Atlantic (1,060) and Southeast (1,048) regions.
New England had highest Author Participation Index (191) vs. South Central (56) with the lowest.

*Source: U.S. Census Bureau

15
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Published Author Participant Region by Race: White vs. Black

29%

25%

21% Black Authors
/]

18% 180/
i 79 (V]
White AU’[hOI‘SL 17% 16%

%1 13% ]
10% Over Half (54%) of
10% ° 9% Participating Black
0% 79, Authors Live in
° Southeast or Mid-
4% Atlantic Regions

5% - 3%

0% T T T T T T
Mountain/Southwest (CO, WY, NewEngland (CT,MA,VT,NH, South Central (LA,AR, OK, Pacific (CA,OR, WA, ,HI,AK)  Midwest (OH, IN,MI,IA,WI,  Mid-Atlantic (NY,PA,NJ,DE, Southeast (VA,WV,NC,SC,
ID,UT,AZ,NM,NV,MT) RI,ME) TX) MN, SD,ND, IL,MO, KS, NE) MD,DC) GA,FL,AL, TN, M S, KY)

Only 36% of White authors live in the Southeast and Mid-Atlantic, with Pacific region leading at 21%.

16
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Published Author Participants — Author Status

Q: As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022? (pick one)

Professional Author 1 80%
Part-Time Published Author | 53%
Full-Time Published Author 135%
First Book Published: 2018 or earlier | 75%

Publish with a hybrid publisher [ ] 3%

Ghostwriter [] 2%

Publish on a story or serialization platform [] 1%
i (]

Self-publish new book(s) or back-in-print edition(s) |  46%
Traditionally publish with a commercial or academic publisher ] | 46%

Over 10 books published ] | 31% L.

6 to 10 books published 1 18% 8-0% of Participants
1 Consider Themselves to be

3 to 5 books published | 24% Professional Authors!
2 books published _:l 11%
1 book published ] | 15%

0% 0% 20% 30% 40% 50% 60% 70% 80%

However only 35% judged themselves to be Full-Time authors, with 53% Part-Time and 12%
‘undecided’. 3/4ths of participants first published in 2018 or earlier, with the sample evenly split
between earn more with Traditional vs. Self-Publishing. Serial authors least represented at 1%.

Codex-Group © 2023 Proprietary and Confidential
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New Published Author % — First Book Published from 2019-2022 by Gender, Race, Diversity

African American or Black

Asian American/Asian/Pacific Islander

Non-White Net Total: Black, AAPI, Latinx, Native American

Hispanic/Latino/Latinx

LGBTQIA+

Impairment (ADA Defined)

Native American, Inuit or Aleut

White

Non-Binary - All Other (sum)

Male

Female

Total

»codex

| 36%
| | 36%
| 46% More Non-White L 35%
i Authors First Published
Since 2018 Than White 7] 35%
I Authors! '
| i 33%
| / 31%
| 25%
L 23% +46%
| 27%
| 20%
71 26%
" 24%
0% 5I% 10I% 15I% 2(IJ% Zé% S(IJ% 35;%

Black, AAPI and Hispanic authorship has increased the most since 2019. LGBTQI+ and Non-Binary
authors are also above average in new author %. Males lag overall at only 20%.
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Primary Income Publishing Mode — % Traditional Trade v. Traditional Academic/Ed vs. Self-Published by Race

As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022? pick one)

100%

10%
Traditionally Published
Academic/Ed.

10%

1% 14%

90% A

80% 1

70% 4

60%
Traditionally o
Published: Trade +35%
50%
40%
65% 65%
30%-
50% 46% 48%
20%; . 2/3rds of Black Authors are
° Self-Published
0% Self-Published Only 28% Traditionally Published
in Trade
% i i i B e e ——————
” Total Asian American/P| Hispanic/Latino/Latinx White African American or Black  Native American, Inuit or
Aleut
N 5699 139 218 4596 479 106

Participating Asian American and Latinx authors had lowest self-publishing primary income publishing mode.
Traditional Academic/Educational publishing highest among White authors (14%), lowest among Black authors.

Lcoaex-Group © 2u4s rropnetary ana contaenual
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Primary Income Publishing Mode — % Traditional Trade v. Traditional Academic/Ed vs. Self-Published by Age

$1

$1 1

$1 A

$1 1

$1 A

$1 1

As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022? pick one)

P
e O 7% o
13% |/ radionally Published 1% 0
| 21%
Academic/Ed.
Traditionally
Published: Trade
100% 100%
70%
L 61%
0,
50%  Self-Published 4% 48%
N Self-Publishing Was Primary 41%
Income Publishing Mode for
Majority of Participating Authors
Under 55
B ) i R R R
Total under 18 1810 24 25t0 34 35t0 44 45to 54 55 to 64 65+
N 5255 4 25 253 683 960 1110 1960

Traditional publishing had highest participation for participating authors 45 and older.

Codex-Group © 2023 Proprietary and Confidential
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Published Author Participants — Publishing Focus Overall

Q: How would you best characterize your current publishing focus as a book author? (all that apply)

(=]

Fiction trade (commercial) author |470

Literary author | 26%

Nonfiction trade (commercial) author | 19%

Academic/scholarly author | 12%

Education/textbook author 7%
other (please list) 6%

To support primary work, advocacy, business (excluding writing, scholarship) 5%

To support personal brand in non-writing field :I 3% Nearly Half of Participating
1 Published Authors Publishing
Ghost witer | | 2% Focus on Ficti_on Trade_, Qne

] Quarter on Literary Fiction

No longer active working author :I 2%
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Only 1-in-5 currently focused on Nonfiction Trade, 1-in-10 on Academic/Scholarly, 1-in-20 use
authorship to support other primary work outside of writing/scholarship.

21
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Published Author Participants — Fiction v. Nonfiction Primary Work x Age

Q: Is your primary work as a book author in fiction or nonfiction? (pick one)

Total

65+

55 to 64

45 to 54

35 to 44

251to0 34

18to 24

Both Nonfiction Only Fiction Onl
16% 32%
Nonfiction Authorship Skews
Dramatically by Age!

e ]
15% 32% -
12% L2V O £ T —
]
22% 4%IIIIIIIIIIIlIlIlIllIlIlIlIlIlIlIlIlIlIlIlIlq

0% 10%

20% 30% 40% 50% 60% 70% 80% 90% 10

The majority of book authors 65+ primary work is in Nonfiction!
Fiction dominates with authors under 64 years old.

Codex-Group © 2023 Proprietary and Confidential
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Published Author Participants — Fiction v. Nonfiction Primary Work x Race

Q: Is your primary work as a book author in fiction or nonfiction? (pick one)

Both Nonfiction Only

African American or Black 22% 28%

Fiction Only

Native American, Inuit or Aleut 27% 23%

Black Authors Had Lowest
“Fiction Only” Primary Work
as a Book Author

White 14% 32%
Hispanic/Latino/Latinx 18% 25%
Asian American/Asian/Pacific Islander 15% 25%
0% 10‘% 2(‘)% 30‘% 4(I)% 50‘% 6(;% 70‘% 8(‘)% 90‘% 106%

Asian Americans and Hispanics had highest fiction only skew.

23
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Published Author Participants — Publishing Focus

by Gender

Q: How would you best characterize your current publishing focus as a book author? (all that apply)

»codex

Fiction trade (commercial) author

Literary author

Nonfiction trade (commercial) author

Academic/scholarly author

Education/textbook author

other (please list)

0,
= 1%
0,

=g

To support primary work, advocacy, business (excluding writing, scholarship)

To support personal brand in non-writing field

Ghost writer

No longer active working author

=Y

2%

//1 - 147 %
< Women — 152%
—— | 34%<Non-Binary

1° 27%

117%
| o)

e 24% Men

11%
701 121%

Women and Non-Binary
Authors Lead in Trade

Fiction Publishing

0

B
%

10%

20%

Men lead in trade Nonfiction, Academic and Education publishing.

N Women: 3455 Men: 1922 Non-Binary 322

Codex-Group © 2023 Proprietary and Confidential
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Published Author Participants — Publishing Focus by Full-Time vs. Part-Time Authors

Q: How would you best characterize your current publishing focus as a book author? (all that apply)

| 46%
Full-Time | 58%

Fiction trade (commercial) author

| 28% Part-Time
26%

Literary author |

| 19%

Nonfiction trade (commercial) author [ 18%
(o]

cademic/scholarly author
y 10%
Education/textbook auth El T
ucation/textbook author
6%
(0]
other (please list) ;l 48/0
(o]

i Full-Time Authors Skew

To support my primary work, advocacy, or business (excluding writing or 6% Most to Trade Fiction Focus.
scholarship) 3%

%

Ghost writer -- write under others' names }Iz 30,
(o]

To support my personal brand in a non-writing field 3%

2%

0% 10% 20% 30% 40% 50% 60%

Part-time authors marginally more likely to focus on Literary, Nonfiction Trade, Academic/Scholarly.
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Published Author Participants — Publishing Focus by Race

Q: How would you best characterize your current publishing focus as a book author? (all that apply)

White 48%
Fiction trade (commercial) author AAPI — [2b/o 54%
i 1495
| 24%0
Literary author — 140% Black
| sty 138% Latinx
1199
Nonfiction trade (commercial) author 1 Jp% 0
M Rsy/ 22%
i (o]
12%
Academic/scholarly author o %’/ y °
| ()
i [¥)
Education/textbook author %7;//5}%
- o ° Asian American Authors
other (please list) % g /é% Most Likely to Focus on
| %o Trade Fiction (54%,).
To support primary work, advocacy, 4%, | f 9% -
business (ex. writing, scholarship) ' 189, 7° Black Authors Far More
To support personal brand in non-writing %’4%' Likely to Focus on Being
[0) .
field | /o Literary Authors (40%) vs.
9% White Authors (24%)!
No longer active as a working author 1 J/)%
(o]
Ghost writer -- write under others' % 5%,
names 3%
0% 10I% 2(I)% 3(I)% 4(I)% 50I%

Black and Latinx authors also strongest on publishing to support their primary work, advocacy or
business outside of writing or scholarship at 10% and 8% respectively vs. White authors at only 4%.

Codex-Group © 2023 Proprietary and Confidential

60%

26



Booklntelligence >codex

Published Author Participants — % Full-Time vs. Part-Time Authors by Demographic

Q: Which one of these best describes your author status at present? (pick one)

Part-Time Author Full-Time Author
Asian American/Asian/Pacific Islander 49% 4%
Hispanic/Latino/Latinx 5/% I 3%
White D% I S0% ]
Native American, Inuit or Aleut 60% I 30% |
African American or Black 01% I JU% |
LeaTaa+ | Farticipating Asian American, A
1 45- to 54-Year-Old, Women,
“Impairment (ADADefined) | La@tinx Authors Have Highest T
T % of Full-Time
65+ 48% 34%
55 to 64 54% I 36% I
45 to 54 1 55% | 39% |
35 to 44 66% | 36% |
2510 34 NnA0QL I 30% |
J o476
18 to 24 85% I 1%
under 18 100% ] 0%
= 270/
Female 53% | S5f70 |
All Other Gender (sum) D0% I 34% |
Male 54% | 32% |
] 350,
Total 53% OO/
0% 2(I)% 4(I)% 6(;% 8(I)% 1O(I)% 120%

Younger authors (under 35), Black, Native American, and Male authors have lowest Full-Time author %.

27
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Published Author Participants — Primary Writing-Related Occupation
Q: Which is your primary writing-related occupation? (pick one)

Book author Primary Writing- 166.4%

Professor/Academic ————18.5% Related Occupation

Book illustrator/author 14 .29% 2/3rds of Survey
E:t"r — 2'2% Participants Stated that
oet [ 12.6% Book Author was Their

Other (please list) [—12.4% Primary Writing-Related
Journalist = 2.2% Occupation
Teacher 12.0%

Entrepreneur [11.5%

Serial or episodic fiction author [11.4% Only 2% of Published Author
Advertising, Marketing or Publicity _:| 1.1% Participants Stated Journalist
Scientific writer [10.9% was Their Primary Writing-
Blogger [10.6% Related Occupation
Book/writing coach _] 0.5%

Screenwriter [10.4%
Graphic nowelist/creator [10.4%

Translator 10.4%
Copywriter _] 0.3%
Playwright _] 0.2%
Games writer _] 0.2%
Comedian | 0.0%

0% 10% 20% 30% 40% 50% 60% 70%

Professor/Academic was second most cited primary writing-related occupation at 8.5%, followed by
Book lllustrator/Author (4.2%), Editor (2.9%), Poet (2.4%), Journalist (2.2%), Teacher (2.0%),
Entrepreneur (1.56%), and Serial Fiction Author (1.4%).

Codex-Group © 2023 Proprietary and Confidential
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Published Author Participants — Primary Writing-Related Occupation — Men vs. Women

Q: Which is your primary writing-related occupation? (pick one)

I
Book author |

115.4%

Professor/Academic 9%

Book illustrator/author [Eil 3,27,
Editor E=.2)
Poet _55233/%
Other (please list) _E'Zr
Teacher _E 9%
Journalist _:l_—f_‘
Entrepreneur _Eﬂ]%
Serial or episodic fiction author _E 149
Advertising, Marketing or Publicity [Fhg8%
Book/writing coach _500?80@0
Scientific writer _%.7%1 2%
Blogger _90_5%.8%
Copywriter _[_ll 0.4%

Translator {0 49

Screenwriter flg 30,

Graphic novelist/creator _90_3%0-5%
Games writer _U0_1 n
Playwright [ 19

Comedian | 0.1%

»codex

Men

I 58.2%

Women

171.0%

Women Published Authors
Over 20% More Likely Than
Men to Be Book Author as
Primary Writing-Related
Occupation

0%

10%

20%

30%

40% 50%

60%

70%

Only 58% of men published authors were Book Authors as primary writing-related occupation
followed by 15% as Professors/Academics, over 3X higher than for women.

Codex-Group © 2023 Proprietary and Confidential
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Book Authors vs. Book lllustrator/Authors: Other Writing-Related Occupations Involved In

Q: Which of these writing-related occupations are you involved in? (all that apply)

Book author r>7en Book Authors
Editor :|—5?‘o—l 13%

Blogger e 12% _

Teacher [ 90% Book Authors Most .L/kely fo

Advertising, Marketing or Publicity 5_5%% Also Work as Edll‘p S, .
] Bloggers, Teachers in their
Poct E=S50[ 0 Other Writing-Related Work

Professor/Acadenmic 6%
Book/w riting coach -E' 6%&

Serial or episodic fiction author -;@7{0
Book illustrator/author 1

Journalist _F 6%
Screenw riter _EI 300 %

Other (please list) E| 421%%
Copyw riter :I__I 1%
Playw right _E| §3/8/0
Scientific w riter

Graphic novelist/creator ﬂl 8%
Translator [ ?gﬁ)

Games w riter
s o7
Comedian 0%

100%

100%

Book lllustrator/Authors

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Book lllustrator/Authors most likely to also work as reqular Book Authors (27%), Teachers (9%), and

Graphic Novelists (8%). "
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RO

Published Author Participants:% Full-Time/Part-Time, Traditional v. Self-Pub. Authors X Fiction v. Nonfiction

Q: As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022 ? (pick one)
Is your primary work as a book author in fiction or nonfiction? (pick one)

Publish on a story or serialization platform

Both Nonfiction Only Fiction Only

(Radish Fiction, Kindle Vella, Wattpad Paid

18% | 10% | 72%

Stories, Amazon Original Stories, etc.)

Self-publish new book(s) or back-in-print
edition(s)

o [ G5

Full-Time Published Author

Professional Author

LA S 7

Part-Time Published Author

L I 52%

Publish with a hybrid publisher: share

upfront costs with publisher in return for

26%  [ems 47%

higher royalty rate

Traditionally publish with a commercial or
academic publisher

4% [ 6% 40%

Not Professional

Ghost writer

28% 4w 29%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Serial and Self-Pub authors have greatest focus on fiction. Traditionally published authors lead with
nonfiction as do Ghostwriters and those who don’t regard themselves as professional authors.

UUUGA-UI VU W U4 | TUPIIS Il y aiid SUlTHuSHiuan

100%
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|

Published Author Participants — % Traditional vs. Self-Published Authors by Category — Fiction Focus
Q: Most Published Book Category(ies) Which of these fiction book categories are you published in? (at least one) — Author Focus Trade Fiction

Romance & Romantic Suspense i T 13% Self Published jmm 29%
Mystery, Thriller, Suspense 121% 130%
Fantasy_ 89 119%
Science Fiction 5% 111%
=
Historical Fiction | 18%— 100,
Children’s Fiction 8% 1 22% K Traditionally Published
Young Adult Fiction | 18% 1 12%
Contemporary Fiction T 57/0%
Women'’s Fiction | T '§%
Short Fiction/Short Stories/"Singles” | Z96%
Christian Ficti | ' 5% ong .
nstlanficion b T30, Traditional vs. Self-Published
. ) .
New Adult or Erotic Romance __l 1% ! 50/0 Authors Have Dlﬁerent
Literary Fiction — /%% Fiction Profiles!
LGBTQI Fiction | | 50/‘.’,/ -
I 5% . .
A U 4% Self-Published Commercial
rican American Fiction :l——z—l,/ .. .
1 5 0 Fiction Authors Lead in
Poet -
el —— ) 5% Romance/Romantic
Horror P Adp Suspense, Fantasy, Sci Fi
Drama/Plays = 11/8/0
g 0
Graphic Novels, Comics & Manga E /o 20,
0% 5‘% 1(;% 15‘% 2(‘)% Zé% 3[‘)%

Traditionally published trade authors lead in Mystery/Thriller/Suspense, Children’s Fiction, YA.

Codex-Group © 2023 Proprietary and Confidential
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Booklntelligence

Published Author Participants — Fiction Focus by Category — White vs. Black Authors
Q: Most Published Book Category(ies) Which of these fiction book categories are you published in? (at least one) — Author Focus Trade Fiction

African American Fiction

Children’s Fiction

Romance & Romantic Suspense

Poetry

Young Adult Fiction

Fantasy

Literary Fiction

Women'’s Fiction

Mystery, Thriller, Suspense

Short Fiction/Short Stories/"Singles"

Contemporary Fiction

Historical Fiction

Science Fiction

Christian Fiction

New Adult or Erotic Romance
Drama/Plays |

Horror

LGBTQi Fiction

Graphic Novels, Comics & Manga

0% Black Authors 117%
110%
113%

4% 8%

i 9% 6%
|60A\ | 8%
_ 16% 8%
L ——A

| L5% 14%K White Authors

Y0 70
| 49, >
. 0
| ; 4Z/° 79 Black Authors in Fiction

—— 6% Lead with African American
| = 3% Fiction Followed by
1 2% Children’s Fiction and
E1 X 2% Romance
0% 1%

0,

—
— 1%

1 4%
1 0%
1 1 % . . . . . . .
0% 2% 4% 6% 8% 10% 12% 4% 16% 18%

White authors in fiction lead with Mystery/ Thriller followed by Romance and Children’s Fiction.
33
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Published Author Participants — % Literary Authors by Category — Fiction Focus

»CO

Q: Most Published Book Category(ies) Which of these fiction book categories are you published in? (at least one) — Author Focus Trade Fiction

Literary Fiction

Literary Authors [ 117%

110%

Poetry

Children’s Fiction

19%

Historical Fiction

Mystery, Thriller, Suspense

Contemporary Fiction

Short Fiction/Short Stories/"Singles"

Young Adult Fiction

Fantasy

Romance & Romantic Suspense

1 7%
| 6%
] 6%
] 5%
1 5%
1 5%
1 5%

Science Fiction

Literary Authors in Fiction
Lead with Literary Fiction,
Poetry and Children’s Fiction

| 4%
Women'’s Fiction | 49,
LGBTQI Fiction | I 3%
African American Fiction | | 3%
New Adult or Erotic Romance _:| 2%
Christian Fiction _:| 2%
Horror _:| 1%
Drama/Plays _:| 1%
Graphic Novels, Comics & Manga _:| 1%
0% 2‘% 4‘%

6%

8%

10% 2% 4% 16% 18%

Historical Fiction and Mystery/Thriller, Contemporary Fiction are next most published by this author group.

Codex-Group © 2023 Proprietary and Confidential

34



Booklntelligence

»codex

Published Author Participants — % Traditional vs. Self-Published Authors by Category — Nonfiction Focus

Q: Most Published Book Category(ies) Which of these nonfiction book categories are you published in? (at least one) Author Focus: Trade Nonfiction

History

Biography, Autobiography & Memoir

Children's Nonfiction

General Nonfiction

Science

Mind, Psychology & Self-Improvement

Nature & Environment

Social Sciences, Political Science & Economics |
Health & Medicine
Religion, Spirituality & Inspiration

Sports, Outdoors & Adventure

Business, Management, Leadership, Careers

Education

Relationships, Fitness & Diet

Current Affairs & Investigative Reporting

African American Nonfiction
True Crime

Home, Garden & Home Improvement

Entertainment, Celebrities & Humor

Travel
Art, Architecture, Fashion & Photography
Cooking, Food, Wine & Entertaining

Do It Yourself & How To |

Christian, Christianity
LGBTQI Nonfiction
Animals & Pets

9% 118%
T 18%
16% 113% Traditionally Published
| - 1 8% 111%
= 1% 7%
| 6%, 115%<_ Self Published
— 1% 6%
14 % 16%
8%
| 4% 113%
0% 49,
4% 6%
g 6%
| =jer 111%
Ho—b 3% » Traditional vs. Self-Published
| o 3:’ o7 Authors Have Different
] o, 3% Nonfiction Profiles!
10, 20 —
70, 4% Traditi .
0 4% raditional Commercial
% 5‘:,/" Nonfiction Authors Lead with
= 1% % History, Bio, Children’s
L 4% Nonfiction
— 270
— 2% ] 1 1 %
. 1%
— 29
: b 4%
— 1%

nos

20 A% A%

R0/

129, 4% 1R % 1R

Self-Published commercial nonfiction authors lead with Bio, Self-Improvement, Religion,
Relationships/Fitness/Diet, Christian.

CUUGA-UIUU P W 2Uzu | TUPIIG ANy aliu Sulnusiiuar
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L4

Published Author Participants — Nonfiction Focus — White vs. Black Authors

Q: Most Published Book Category(ies) Which of these nonfiction book categories are you published in? (at lea’t one) Author Focus: Trade Nonfiction

CO

African American Nonfiction

Biography, Autobiography & Memoir

Self-Improvement, Relationships, Fitness & Diet

Religion, Spirituality & Inspiration

Christian, Christianity

Mind, Psy chology & Self-Improvement

History

Children's Nonfiction

General Nonfiction

Education

Social Sciences, Political Science & Economics

Business, Management, Leadership, Careers

Do It Yourself & How To
Health & Medicine

Study Guides, Reference 1

Sports, Outdoors & Adv enture ]

True Crime 1

Art, Architecture, Fashion & Photography 1

Entertainment, Celebrities & Humor

Nature & Environment

Science

Cooking, Food, Wine & Entertaining 1
Professional, Technical, Computers & Internet ]
Travel 1

Animals & Pets 1

Current Affairs & Investigative Reporting
Money, Wealth & Personal Finance

Home, Garden & Home Improvement

Black Authors =——=314%

n

U7 [
] ——10% 112% < White Authors
i 4% 19%
| 5% 9%
] 14 6%
i 197 6%

16%.
] 15%—— 6o,
] 14.% 16%

137 14%
] 3%
13% 14%
1 Z2% 3%
2% 13%
1% 2%
——e R LA
1% 2%
1% 2%
1% 2% : . ..
T 1 . Black Authors in Nonfiction
= 4 o Lead with African American
— 4@//;’ Nonfiction Followed by
T 2% Biography, Self-improvement
(3] ] .
—————— 2% and Spirituality
0,
__O'A——I 2%
0,
_ﬁé_%:l 2%
o 2%
:! 2% . . . .
LA 2% 49, RY% A N 129, 149 16 %
White authors in nonfiction lead with Biography and History, Children’s and General Nonfiction.
36
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Publishing Formats
and Platforms Used
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Booklntelligence >CO szazti

Number of Books Published by Publishing Mode — Print Format

Q: How many of your (traditionally or self-published or serial platform or hybrid publisher) books have been published in the following formats? (all that apply)
As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022? pick one)

- I
ore than
o f 5%

i

All

8U%—

Print Format Remains Most
Used Format Across All
Publishing Modes

70%—

More Than Half

About Half

Less Than Half
h

16%

30%—

20%—

None > 29% 6%
10%— V 6%

7%

4%
5%
5%

0%—

Publish on a story or serialization ~ Publish with a hybrid publisher  Self-publish new book(s) or back- Traditionally publish with a
platform in-print edition(s) commercial or academic publisher
N: 82 174 2600 2632

Traditionally published authors lead in % of their books published in print format. Self-published
and Hybrid Published authors are close behind. Over half of Serial authors’ books are also in print.
38
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Number of Books Published by Publishing Mode — eBook Format

Q: How many of your (traditionally or self-published or serial platform or hybrid publisher) books have been published in the following formats? (all that apply)
As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022? pick one)

il

More than
90%—

All

70%—

60%—

More Than Half

eBook Format Second Most
Used Format Across All
Publishing Modes

About Half

30%—
Less Than Half

20%—

4%
6%

None 20% 18%

9%

0%—
Traditionally publish with a Publish on a story or serialization  Publish with a hybrid publisher  Self-publish new book(s) or back-
commercial or academic publisher platform in-print edition(s)

N: 2632 82 174 2600

Only 81% of self-published authors have over half of their books published in eBook format,
followed by Hybrid at 656%, Serial authors at 62%, with Traditionally published authors at 55%.

Codex-Group © 2023 Proprietary and Confidential
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Number of Books Published by Publishing Mode — Audiobook Format

Q: How many of your (traditionally or self-published or serial platform or hybrid publisher) books have been publlshed in the following formats? (all that apply)
A ished book author, which one efthe-following specific publishing-medes-did you earn the most income 20227? pick one)

oret an 0
Half to Al 9% 9% 13%
/

More ﬁ'han Half

About Half
| [ Y
Less Than Half

7%

11%

M
70%—
60%—
s ] Audiobook Format Remains
Significantly Under-
40% N S Developed Across All
(o] . .
None 73% Publishing Modes!
/1 64%
30%—
55%
20%—
10%—
0%—
Publish on a story or serialization ~ Publish with a hybrid publisher  Self-publish new book(s) or back- Traditionally publish with a
platform in-print edition(s) commercial or academic publisher
N: 82 174 2600 2632

Only 22% of Traditionally published authors have over half of their books in audiobook format,
followed by Self-published at only 13%, with Hybrid and Serial authors both at 9%! Big Al opportunity!

Codex-Group © 2023 Proprietary and Confidential
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Booklntelligence >CO Update

Traditionally Published Author — Size of Current U.S. Publisher
As a traditionally published author, what's the approximate size of your current or most recent U.S. publisher, as far as you know? (Use your
best guess if you don't know for sure, or if it's not clear from a quick internet search.)

30%—
28%
26%
25%] Among Participating
Traditionally Published
Authors 42% Are With Large 21%
20%- or Top 10 U.S. Publishers!
5% 14%
10%—
5%-] 4% 4%
1%
0% T I T T T T T
hard to tell/dont  not published in  micro-publisher  small publisher mid-size publisher large publisher  top 10 publisher
know the U.S. (less than 10 (10to less than (50 to less than (500 to less than (1,000 or more
titles/new edtions 50 titles/new 500 titles/new 1,000 titles/new titles/new editions
per year) editions per year) edtions per year) editions per year) per year)

Only 25% are with small or very small U.S. publishers.

41
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Booklntelligence >CO update

Self- Published and Hybrid Publisher Author Participants — Platforms Published On

Q: Which of the followina self-oublishina or hvbrid publisher services do vou currentlv publish books throuah. if any?

172%

I
Kindle Direct Publishing (KDP) | o0F
| 13670

IngramSpark T ZU”/Z) 144%
A AL 0
147 36%

Barnes & Noble Press : 2% 131% Self Published

Smashwords 0% 125%

Google Play Books bc/E) 1 23%

122%

Draft2Digital

Kobo Writing Life

——T0%

0
s ]
Apple Books for Authors 5% 18%

Loty [—— Y,
PublishDrive _ﬁl 3%

Even Without Amazon Study
Participation 72% of Self-
streettin e 2% Published and 38% of Hybrid
BookBaby 'ﬁ;’%% Published Authors Were
Reedsy [E% o2 % Currently Published Through
AuthorHouse :Ell’l %, KDP!
Biluro = ao//o
s B0 50r Hybrid Published
iUniverse @ 1%9%,

Self-Publishing School 0% 1%

WestBow Press | 0%

LifeRich Publishing 1 % B B
i Hybrid Publisher Authors
BookRix | 9‘//1'3 %, Also Very Active on KDP and
Greenleaf Book Group -:I Ocjl/%/ /ngl’am Spal’k
B (] .
Paiibrio a% She Writes Press (5) Most
Post Hill Press | % Mentioned “Other” Platform
Archway Publishing = %'3/o o
other (please list) e 9 /o | 41%

Survey partners Ingram Spark (812), Draft2Digital/Smashwords (788), B&N Press (366) and Lulu (164) authors "
were major participants in the survey. Google, Kobo and Apple were also frequently used by self-pubs. "

CUUGA-UIUU P W 2Uzu | TUPIIG ANy aliu Sulnusiiuar
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7

Self- Published Author Participants — Subscription Platforms Used — Most Recent Book

Q: Is your most recently self-published book distributed on any of the following paid eBook subscription services? Most Recently Self-Published Book

update

45%—
d 43.1%
40%- Kindle Unlimited \
Dominates the Major Source of 12.1%
35%— eBook Sales /
Subscription
- Market with 43%
Patrticipation!
25%—
17.0%
20%—
S — Currently o
%] Distributed On L%
10%—
16.8%
5% 0.4% 0.8%
0% 7—“:&/,:—7
Epic! Bookmate Scribd Kindle Unlimited
Usern: 11 23 443 1122

12% of Self-published authors state that Kindle Unlimited is a major sales source for their most recent
self-published book. 10% state that KU is a major income source for their bestselling self-pub title!

Codex-Group © 2023 Proprietary and Confidential
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Booklntelligence >CO update

Self-Published Audiobook Platforms Used — Self-Published Authors

Q: Do you currently self-publish any of your books in audiobook format?

Which audiobook self—publishi?mwmmmwmﬂmuaﬂw&ﬁmww—

ACX (Audiobook Creation Exchange) 77%
Findaway Voices 40%
Google Play Audiobooks 20%
Kobo Writing Life Audiobooks 14%
| 29% of Self-Published
Authors Claim to Self-
Apple Books for Authors - Audiobooks 13% Publish at Least Some of
1 Their Books in Audiobook
: : Format
Author's Republic Studio 3%

Scribe Audiobooks :| 2%

Soundwise :| 2%

other (please list) 10%

Of those who do, Audible’s ACX dominates with 77% author penetration followed by Findaway (Spotify acquired
2021) at 40%. Findaway offers an 80% non-exclusive royalty vs. 26% on ACX.



Booklntelligence »CO
Serial or Episodic Story/Book Platforms -- Story or Serial Authors Currently Publish Through

Q: Which serial or episodic story/book platforms or apps are you currently publlshmg through? (any that apply)
As a published book autha i

Kindle Vella | | 56%

Substack | 9%

Radish Fiction app 6%

Webnovwel 4%

Dreame Stories 2%

Kiss app 20/,

Wattpad Paid Stories | | 29 Among the 82 Who Earned
1 The Most Income From Story
Chapters Interactive Stories app :| 1% and Serial Publishing

Kindle Vella Dominated as
the Platform Used Most at
56%!

Tapasapp | | 1%

Episode Interactive app | 0%

Galatea app 0%

Lure Interactive Stories app 0%

Yonder Story app 0%

other (please list) | 29%

No other leading serial platforms had significant usage with this sample — likely due to limited audience access.

*Publish on a story or serialization platform (Radish Fiction, Kindle Vella, Wattpad Paid Stories, Amazon Original Stories, etc.) 45
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Booklntelligence

Author Income

Author-Related Non-Book Income can earn as much or more for an author

than book related income, and yet in many cases only about half of authors
are earning author-related non-book income!

An opportunity to significantly improve overall authors’ income!

Codex-Group © 2023 Proprietary and Confidential 46
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Author Participants (2018 and prior) 5 Year Author Related Income Trend Assessment
Q: Over the past five years, how has your author related income been changing (excluding litigation awards)? Would you say it has...

»codex

Total 38% 30% 2%
" A
Traditionally published | 439, | | Z2U0%
Self-published 32% R/ 39%
Ghost writer 1 LVAYA 79, 30%
Publish story/serializations 397 A%, 0%
Part-Time Published Author 79, 18Y% | 20
Full-Time Published Author | CVIA/ 32% 34
White 3I8% 0% I 207
Native American/Inuit /Aleut I]O7 R{aW/A | 20%
Black 39, Riay/ 320
Hispanic/Latino/Latinx 0% 390% 0%
Asian American/Asian/Pacific Islander 1 29,-./0 0%, A1Y%
LGBTQIA+ | 31% 4% 35%
Impairment (ADA Defined) 1 35%) 3(% 207
1
65+_} I I 1Y%
55 to 64 200 I 36% I 26%
b dd nNn0/ o
45 to 54 10, JJ /0 3%
d U 70
35 to 44 PIRUA 36% I A4
25 to 34 170/ I 70 I A3
Male 38(% I 22
b 5064 220/ _
Female 0 /0 | g | 3U%
b 4009,
All Other (sum) N0/ | A | 29%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Among authors published 5 or more years, 38% state their author related income has decreased the last 5
years. Most negatively affected — Traditionally Published Authors and those 65+! 47
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>CO update

Median Income 2022: Gross Book + Non-Book Author Related Income* -- All Participating Authors

$5,000

$4,500

$4,000

$3,500

All Participation Book Author
Gross Book Revenue for
2022 was $2,000
With 83% Reporting Any
Book Related Income

$3,000 — +250%
$2,500 —
$2,000

$2,000 —

$1,500 —

$1,000 —

$500 —

s0 T
BOOK $ 2022 *

Non-Zero N 4744
Zero Earner % 17%

$3,805

AUTHOR RELATED $ 2022 **

56%

[0y ~2aYaYa)
PO, 000

COMBINED BOOK + AUTHOR $: ALL 2022

16%

The addition of non-book author related income by 56% of authors more than doubled median income!

Excludes zero eaming authors * Estimated Pre-Tax Book Related Income: Advances, Royalties, Fees, Licensing, Subsidiary Rights, etc.
**Estimated Other Non-Book Author Related Pre-Tax Gross Income: Journalism, Events, Editing, Ghostwriting, Teaching, etc. 48
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Median Income 2022: Gross Book + Non-Book Author Related Income* -- by Book Category Published Most

$25,000 —

Romance Authors Had Highest
Book Related Median Gross
820000 Income, Over 3X Mystery,
Thriller, Suspense and 9X
Literary Fiction Category

Authors! $14.300 $15,250

$15,000 —

Combined Book and Non-
Book Author Related Income

$10,000 —|

$5,000 —

$0 —

Literary Author Focus Literary Fiction (most) Biography (most)/BIO Mystery, Thriller, Romance, Romantic Graphic Nowelist
members Suspense (most) Suspense (most)
Base 1475 424 352 713 677 115

Graphic Novelists were 2" in book related income and highest in combined book and non-book income.

Romance (33%) and Mystery/Thriller (39%) authors were lowest in non-book income patrticipation.
* EXCIUdeS non-zero earni ng aUthorS Codex-Group © 2023 Proprietary and Confidential 49



Booklntelligence

Median Income 2022: Gross Book + Non-Book Full-Time Author Related Income* by Category Published Most

$40,000 —

$37,000

For 2022 Full-Time
Romance/Romantic Suspense Authors
Earned Over 3X the Median Gross

830000 Book Income of Full-Time
Mystery/Thriller Authors and
Over 6X Full-Time Literary Fiction
Authors

$35,000 —

$25,000 —

+535%

$20,000 —

$15,000 —|

$10,000 —

Combined Book and Non-
Book Author Related Income
$5,000 —

$0 —

Literary Author Focus Biography (most)/BIO Literary Fiction (most) Mystery, Thriller, Graphic Nowelist Romance, Romantic
members Suspense (most) Suspense (most)
Base 422 118 142 299 41** 373

Of note — Romance/Romantic Suspense authors had the highest % of book related earnings v. combined
book + non-book author related earnings (86%) suggesting a far greater author focus on book results.

* Excludes non-zero earning authors **CAUTION: very low base 50
Codex-Group © 2023 Proprietary and Confidential



Booklntelligence >C

Median Income 2022: Gross Book + Non-Book Author Related Income* -- Fulltime v. Parttime Authors

$25,000 —
Fulltime Authors Earned 10 $20,000
$20000 Times the Book and Fulltime Authors
Combined Book and Author
Related Non-Book Income of
Parttime Authors
$15,000 —
+900%
$10,000
$10,000 —
+905%
$5,000 —
$2,000
$995
Parttime Authors
T-[—,/
2022 Gross Book Income 2022 Combined Book/Non-Book Author Related Income
Non-Zero N 2490 1779 2619 1822
Zero Earner % 18% 11% 14% 9%

Non-Book author related income was earned by only 43% of parttime authors vs. 48% of fulltime

authors.

* .
EXCIUdeS non-zero earni ng aUthorS Codex-Group © 2023 Proprietary and Confidential o1
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Median Income 2022: Full-time and Part-time Combined Gross Book + Non-Book Author Related Income*: Self-
Published v. Traditionally Published Commercial Authors

$14,000 —

$12,400
$2.000 Overall Traditionally Published
Commercial Authors
Dramatically Out-Earned Self- Traditionally Published
$10,000 Published Authors in Both Commercial Authors

Book Related and Non-Book
Author Related Gross Income

$8,000 — in 2022
+680%
$6,000 —
$4,000 +415%
$1,589
$2,000 —| [\ $970
- R
Self-Published >
Authors
2022 Gross Book Income 2022 Combined Book/Non-Book Author Related Income
Non-Zero N 2269 1611 2290 1727
Zero Earner % 13% 18% 12% 12%

Traditionally published authors far more active in non-book author related income at 56% vs. 32%!

* Excludes non-zero earning authors 52
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Median Income 2022: Gross Book vs. Combined Book + Non-Book Author Related Income™:
All Fulltime Self-Publish v. Traditionally Published Commercial Authors

$25,000
$25000 Fulltime Self-Published
Author Book Related Income
Within 17% of Traditionally +67%

Published Commercial

$20000 7 Authors in 2022!
+17% | $15.000 $15,000

$15,000 — /

$12,800

Fulltime Traditionally Published

$10,000 Commercial Authors

Fulltime Self-
Published Authors

$5,000 —

P
$0 -
2022 Gross Book Income 2022 Combined Book/Non-Book Author Related Income
Non-Zero N 788 719 792 743
Zero Earner % 9% 12% 8% 9%

Traditionally published authors significantly more active in non-book author related income 58% vs. 35%.

* EXCIUdeS non-zero earni ng aUthorS Codex-Group © 2023 Proprietary and Confidential 53
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Median Income 2022: Gross Book + Non-Book Author Related Income®: Fulltime Traditional Commercial v.
Fulltime Author Kindle Unlimited Users**

$25,000
e Among Fulltime Authors *22%
Kindle Unlimited Users Tied 7~
Traditionally Published in $20,500
— Book Related Median
Income in 2022!

$15,000 $15,000

$15,000 —|

Fulltime Traditionally Published
Commercial Authors

$10,000 —

Fulltime Kindle
Unlimited Authors**

$5,000 —

$0 —

Non-Zero N §£932 Gross Book Incoiq@ 2022 Combin§8‘?ook/Non-Book Auth?§§elated Income
Zero Earner % 9% 12% 8% 9%

Traditionally published authors had 22% higher combined median income due to dramatically higher

58% vs. 35% non-book author related income patrticipation.

* Excludes non-zero earning authors, ** Most recent book currentlg published on Kindle Unlimited 54
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Median Income 2022: Gross Book + Non-Book Author Related Income*: Parttime Author Kindle Unlimited Users v.
Fulltime Author Kindle Unlimited Users**

$25000 — Kindle Unlimited is No
Panacea.
Parttime Authors Who Used $20 500
KU Performed Dramatically i
$20,000 Worse than Fulltime Authors
Who Did!
$15,000
$15,000 —
$10,000 '95%
Fulltime Author Kindle
Unlimited Users**
$5,000 —
$1,000
P Parttime Author Kindle
% Unlimited Users** _
2022 Gross Book Income 2022 Combined Book/Non-Book Author Related Income
Non-Zero N 92 533 394 535
Zero Earner % 9% 12% 8% 13%

However, parttime authors using KU did modestly out-perform parttime self-published authors by $94

and $200 for book related and combined book and non-book gross income.

* Excludes non-zero earning authors, ** Most recent book currentlg published on Kindle Unlimited 55
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Median Income 2022: Gross Book + Non-Book Author Related Income* -- Considered “Professional” vs. Not

$7,000 —

$6,000 —|

$5,000 —

$4,000 —

Q: Do you consider yourself to be a professional author?

Authors Who Consider “Considtlared ”
Themselves to be Professional

“Professional Authors”
Earned Over 10X in Gross
Combined Book and Non-

Book Author Related Income

$7,000

+982%

$3,000 —|

+775%
$2,000 —
$1,000 — $647

$320
Do Not Consider
o P Professional

Non-Zero N gg%Z Gross Book Inc%81 I 022 Com bing&?ook/Non-Book Autho%%gted Income
Zero Earner % 22% 20% 20% 11%

80% of participating authors consider themselves to be “Professional Authors”.

* Excludes non-zero earning authors

Codex-Group © 2023 Proprietary and Confidential

56



Booklntelligence >CO Spil:t?é

Median Income 2022: Gross Book + Non-Book Author Related Income* -- Established (pre-2019) vs. Newer
Authors

$8,000 —
$7,093
§7000 7 Participating Established Established Authors
Authors Earned Median (pre-2019)
$.000 Book Income of $2,485
Nearly 2 72 Times Newer
Authors!
$5,000 —
$4,000 — +373%
0% $2,485
+162%
$2,000 — $1 ’500
$948
$1,000 — J\<
Newer Authors
(2019-2022)
T e—
Non-Zero N ?9§©GFOSS Book Incom§615 2022 Com?jﬂ,?g Book/Non-Book Authoz,’%(ﬁgted Income
Zero Earner % 16% 17% 16% 17%

Author related non-book income nearly tripled established author income among the 46% who got it.

Only 38% of newer authors got non-book author income at a median of $1,500.
* EXCIUdeS non-zero earni ng aUthorS Codex-Group © 2023 Proprietary and Confidential o7
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Median Income 2022: Gross Book Related Income* -- Full and Part-time Established (pre-2019) vs. Newer
Authors

$3,000 —
Patrticipating Established $2 485
Authors Earned Median ’
82500 Book Income of $2 485
Nearly 2 72 Times Newer
Authors!
$2,000 —
+162%
$1,500 —
Established Authors
$948 (pre-2019)
$1,000 —
N
Newer Authors
$50 (2019-2022)
V]
s |
All Newer Authors (2019-2022) All Established Authors (pre-2019)
Non-Zero N 1129 3615
Zero Earner % 16% 17%

* EXCIUdeS non-zero earni ng aUthorS Codex-Group © 2023 Proprietary and Confidential 58
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Median Income 2022: Full and Part-time Authors combined Gross Book + Non-Book Author Related
Income™* -- White vs. Non-White Authors

$6,000 —
$5,283
+17%
$5000 White Book Authors Gross $4 50
Book Income 67% Higher ’
Than Non-Whites in 2022
$4,000 —
$3,000 —
+67%
$2,000 —
$1 2,0/ White Published
Authors
$1,000 —
Non-White
Published Authors
%0 _H
Non-Zero N ;852 Gross Book Incor§§02 2022 Comb'yye,? Book/Non-Book Autf}féjl?ﬁlated Income
Zero Earner % 15% 19% 15% 18%

Non-Whites had somewhat higher (52% vs. 44%) participation in non-book author related earnings

reducing the overall combined earnings % gap but maintaining the overall $800 income gap.
* EXCIUdeS non-zero earni ng aUthorS Codex-Group © 2023 Proprietary and Confidential 59
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Median Income 2022: Gross Book + Non-Book Author Related Income* -- White vs. Black Authors

$6,000 —
$5,283
$5000 Published White Authors
Earned 2 ¥ Times What
Black Authors Earned in
64000 — Both Book and Author
- +164%
Related Income in 2022 0
$3,000 —
[0)
+150% $2,000
$2,000 —
/ White Published
$800 Authors
$1,000 —
Black
Published Authors
$0 -
2022 Gross Book Income 2022 Combined Book/Non-Book Author Related Income
Non-Zero N 370 3902 374 3913
Zero Earner % 23% 19% 22% 18%

Black authors also had higher zero earners overall at 22% vs. 18%, with 50% non-book author

income.
* EXCIUdeS non-zero earni ng aUthorS Codex-Group © 2023 Proprietary and Confidential 60
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Median Income 2022: Gross Non-Book Author Related Income % Who Earned* -- by Race/Ethnicity

Non-Book Author Related Gross Income: Joumalism, Events, Editing, Ghostwriting, Teaching, etc.

70%—

60%

60%— 56%

o)

429% 44%
Overall Less Than Half of
Published Authors Earned
30%] Native American and White Non-Book Author Related

Authors Had Lowest Income!
Patrticipation in Non-Book
20%~ Author Related Income in
2002.

10%—

0%—

Native American White Black Latinx Authors Asian American Pl Authors
Non-Zero N 82 3902 370 194 122

Asian American and Latinx authors had highest non-book author related income participation.

* .
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Median Income 2022: Gross Book + Non-Book Author Related Income* -- Disabled vs. All Authors

$5,000
$5,000 —
Disabled Author Median
%000 Gross Income Significantly )
Below the All-Author Median! -52%
$3,000 —
$2,400
$2,000 —
All Published Book
$1,000 — Authors
Disabled

Published Authors

$0
Non-Zero N gg%z Gross Book Inc‘?%& 2022 Com %l%%j Book/Non-Book Auth‘?.}gglated Income
Zero Earner % 16% 17% 14% 16%

Disabled authors earned half the 2022 published author median in both book and non-book author

related income!

* .
EXCIUdeS non-zero earni ng aUthorS Codex-Group © 2023 Proprietary and Confidential 62



Booklntelligence

Non-Book Author Related Income
Earnings Impact

Codex-Group © 2023 Proprietary and Confidential

5.18.23
update

63



Booklntelligence >C

Non-Book Author Related Income Impact: Combined 2022 Book + Non-Book Median Income* All Authors

Estimated Pre-Tax Gross Book Related Income: Advances, Royalties, Fees, Licensing, Subsidiary Rights, etc. - 2022
Estimated Other Non-Book Author Related Pre-Tax Gross Income: Joumalism, Events, Editing, Ghostwriting, Teaching, etc. - 2022

$4.000 — $13,277

Overall

Authors Who Earned Non-
Book Author Related Income 0
Not Only Had 2X Higher Book +1006%
Related Gross Income in
2022 They Also Had 11X
Higher Combined Book +
Non-Book Income! Combined Book + Non-
Book Author Income

$12,000 —

$10,000 —|

$8,000 —

$6,000 —

$4,000 —
$2,500
+7108% ]

$2,000 $1 ,200 $1 ?00

o _A

Book Related Income Only Earning Authors Non-Book Author Related Income Earning Authors

Base 2254 2304 2517

The 53% of all earning authors who engaged beyond book-only income had dramatically higher

combined earnings than the 47% who only relied on book related income — in both earning categories!
*non-zero earning authors

Book-Related Author
Income

64
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Non-Book Author Related Income Impact: Combined 2022 Book + Non-Book Median Income*
All Nonfiction Only Authors

Estimated Pre-Tax Gross Book Related Income: Advances, Royalties, Fees, Licensing, Subsidiary Rights, etc. - 2022

Estimated Other Non-Book Author Related Pre-Tax Gross Income: Joumalism, Events, Editing, Ghostwriting, Teaching, etc. - 2022

$16,500

$18,000 —

$16,000 —|

$14,000 —

Nonfiction Only Authors +1550%
Who Earned Non-Book
Author Related Income in
2022 Had Over 16X Greater
$0,000 — Combined Book + Non-Book Combined Book + Non-
Gross Median Income! Book Author Income

$12,000 —

$8,000 —

$6,000 —|

"o +170% C
)
2000 7 $1,000 $1,000 Book-Related Author
Income
© __
Book Related Income Only Earning Authors Non-Book Author Related Income Earning Authors
Base 612 820 922

Nonfiction author combined income earned only from book-related sources is dwarfed by those
leveraging their published author skills and status beyond book related income: with 3X higher book $’s too.

*non-zero earning authors 65
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Non-Book Author Related Income Impact: Combined 2022 Book + Non-Book Median Income*
All Fiction Only Authors

Estimated Pre-Tax Gross Book Related Income: Advances, Royalties, Fees, Licensing, Subsidiary Rights, etc. - 2022
Estimated Other Non-Book Author Related Pre-Tax Gross Income: Joumalism, Events, Editing, Ghostwriting, Teaching, etc. - 2022

$14,000 — $13,200

$12,000 —

Fiction Only Authors Who
$0,000 — Earned Non-Book Author
Related Income in 2022 Had +657%
Nearly 8X Greater Combined
$6,000 — Book + Non-Book Gross

Median Income! Combined Book + Non-
Book Author Income

$6,000 —

$4.000 | +79% $3,1 13

A

$1,743 $1,743

$2,000 —

Book-Related Author
Income

$0 —

Book Related Income Only Earning Authors Non-Book Author Related Income Earning Authors

Base 1548 1040 1107

Fiction author combined income earned only from book-related sources is a fraction of what those leveraging

published author skills and status beyond book related income earned in 2022: plus 79% higher book income!

*non-zero earning authors 66
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Non-Book Author Related Income Impact: Combined 2022 Book + Non-Book Median Income*
Fulltime Self-Published Authors
Estimated Pre-Tax Gross Book Related Income: Advances, Royalties, Fees, Licensing, Subsidiary Rights, etc. - 2022

Estimated Other Non-Book Author Related Pre-Tax Gross Income: Joumalism, Events, Editing, Ghostwriting, Teaching, etc. - 2022
$20,000 —

The Major Exception —
. ) 18,000 18,000
Fulltime Self-Published $ $
18,000 —
’ Authors Earned 33% More
Overall By Focusing on Book T
Fe000 Sales! +33%//
$13500 — /
$14,000 —
+300%
$12,000 —
Combined Book + Non-

$10,000 Book Author Income

$8,000 —

$6,000 — $4,500

$4,000 —
Book-Related Author

Income
$0 —
Fulltime Self-Published Authors -- Non-Book Earners Fulltime Self-Published Authors -- Book Only Earners
Base 1548 1040 1107

Made possible with 4X higher book related sales than those self-pubs also earning non-book author income!

*non-zero earning authors 67
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Non-Book Author Related Income Impact: Combined 2022 Book + Non-Book Median Income*
Fulltime Traditionally Published Commercial Authors

Estimated Pre-Tax Gross Book Related Income: Advances, Royalties, Fees, Licensing, Subsidiary Rights, etc. - 2022
Estimated Other Non-Book Author Related Pre-Tax Gross Income: Joumalism, Events, Editing, Ghostwriting, Teaching, etc. - 2022

$35,000 —

However

Among Fulltime Traditionally $30,000

$30,000 ] Published Commercial Authors
Those Who Earn Non-Book
Author Related Income Made

$25000 ] 67% More Combined Than +67%

L Combined Book + Non-

7 /
Those Concentrating on Books! / Book Author Income
$18,000

+20% $15,000
\ '

$20,000 —

$18,000

$15,000 —|

$10,000 —

Book-Related Author
$5,000 —
Income
g 2|
Fulltime Traditionally Published Commercial Authors: Book Only Income  Fulltime Traditionally Published Commercial Authors: Non-Book Income
Base 270 449 474

Small consolation, fulltime traditionally published commercial authors did make 20% more book related $’s.

*non-zero earning authors 68
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Non-Book Author Related Income Impact: Combined 2022 Book + Non-Book Median Income*
Fulltime Traditionally Published Commercial Authors vs. Fulltime Author Kindle Unlimited Users**

Estimated Pre-Tax Gross Book Related Income: Advances, Royalties, Fees, Licensing, Subsidiary Rights, etc. - 2022
Estimated Other Non-Book Author Related Pre-Tax Gross Income: Joumalism, Events, Editing, Ghostwriting, Teaching, etc. - 2022

$35,000 —

$30,000 $30,000
$30,000 — \/]’ =
+67% +100%
$25,000 —
$20,000 — $1 8,000
Book Only Income $15,000
$15000 Earners Fulltime Authors Who Currently

Used Kindle Unlimited and
Specialized in Book Related Income
Only
Had Nearly Double the “Combined
Income” of Book Income vs. Book
Income Specialist Fulltime

$10,000 —
Non-Book Income
Earners

$5,000 —

Traditional Authors!
50 | ;
Fulltime Author Kindle Unlimited Users Fulltime Traditionally Published Commercial Authors
Base 245 149 270 474

The majority (64%) of fulltime traditionally published commercial authors had to earn non-book author related

income to match the ‘combined income’ of the 62% of KU users who focused only on book related income!

*non-zero earning authors **Currently using Kindle Unlimited on most recently published book. 69
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Established Author 5 Year Income Trends
2018 vs. 2022
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Median Income Trend: All Established Published Authors** 2022 vs. 2018 Book v. Non-Book Author Related
Income*

$9,000

$8,500

*
Combined Author-Related $7,910

$,000 ~ Median Income Grew 7%
From 2018 to 2022 Adjusted
$7.000 for Inflation
for All Authors First

Published in 2018 or Prior

$6,000 —

$5,000 —

$4,000 —

$3,000 —

$2,000 —

$1,000 —

2018 Gross Book Income 2022 Gross Book Income 2018 Combined Book/Non- 2022 Combined Book/Non-
Book Author Related Income Book Author Related Income

Book related median income grew 9% from 2018 to 2022 adjusted for inflation to $2,800 for authors
published for at least 5 years.

*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor
** Established Authors first book published in 2018 or prior years, with non-zero author related or book income in 2018.
Codex-Group © 2023 Proprietary and Confidential
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Median Income Trend: All Established** Full-Time vs. Part-time Authors 2022 vs. 2018 Book Related Income*

$12,000 —

$10,000 —

$8,000 —|

$6,000 —|

$4,000 —

$2,000 —

+20%

$9,997 "

$0 —

12,000

2022

All Full-Time Established Authors*

down -4%.

** Established Authors first book published in 2018 or prior §/ears, with non-zero author related or book income in 2018.
Codex-Group © 2023 Proprietary and Confidential

Overall Book Related
Income Grew 9% from 2018
to 2022 for All Established
Authors

-4%

\
$1,045* $1,000

All Part-Time Established Authors*

Established full-time published author book related income was up 20% while, part-time authors were
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Median Income Trend: All Established Full-Time Authors** 2022 vs. 2018 Book v. Non-Book Author Related
Income*

$25,000 —

$23,329

Combined Author-Related +21%
Median Income Grew 21% .
From 2018 to 2022 Adjusted $19,210
for Inflation
for Full-Time Authors First
Published in 2018 or Prior!

$20,000 —

$15,000 —|

+20% | $12.000
$9.997"

$10,000 —

$5,000 —

$0 —

2018 Gross Book Income 2022 Gross Book Income 2018 Combined Book/Non- 2022 Combined Book/Non-
Book Author Related Income Book Author Related Income

While full-time published author income growth was very solid, median income is below poverty level.

*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor
** Established Authors first book published in 2018 or prior years, with non-zero author related or book income in 2018.
Codex-Group © 2023 Proprietary and Confidential
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Median Income Trend: All Established Part-Time Authors** 2022 v. 2018 Book v. Non-Book Author Related
Income*

$3,500

$3,000

$2,500

$2,000

$1,500

$1000

$500

$0

Combined Author-Related
Median Income Dropped -7%
From 2018 to 2022 Adjusted
for Inflation
for Part-Time Authors First
Published in 2018 or Prior.

2018 Gross Book Income 2022 Gross Book Income

* -7%
$3,221

$3,000

2018 Combined Book/Non- 2022 Combined Book/Non-
Book Author Related Income Book Author Related Income

Part-time author gross book income dropped 4% from 2018 to 2022 when adjusted for inflation.

*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor
** Established Authors first book published in 2018 or prior years, with non-zero author related or book income in 2018.
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5A. Median Income 2022: Gross Book Related Income*: All Fulltime Self-Published v. Traditionally Published
Commercial (Trade) Authors

=0 All (New + Established) Fulltime
Traditionally Trade Published
Authors Led Self-Published
oo Authors in Book Related Income
’ Overall in 2022
$15,000
+48%
$15,000 —
10,150
$ All Fulltime Trade
$10,000 | \ Published Authors
All Fultime Self-
Published Authors
$5,000 —
s L
Self-Published Traditionally Trade Published
Non-Zero N 788 719

Overall traditionally trade published authors had 48% higher book related income in 2022.

* .
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5B. 2022 Gross Book Related Median Income*: Fulltime Self-Publish v. Traditionally Published Trade Authors —
Established (first published 2018 and prior) vs. Newer (first published 2019-22) Authars

Newer Fulltime Traditionall
Established Fulltime Self- e e y
Published Authors Made Made 11-Fold More Book
27% More Book Income in Income in 2022 vs. New
2022 vs. Traditional Trade Fulltime Self- PubI}she d
Authors $19,000 Authors
+27% $18,000
$15,000
$15,000 —
Established (2018 and
$0.000 — prior) Fulltime Authors +1100%
(0]
18% of
Self-
Published
5000 —| 15% of
’ Authors Traditional
$1,500 Trade
\ Authors
Newer (2019-22)
Fulltime Authors )
Self-Published Traditional Trade Published
Non-Zero N 138 630 101 587

Newer traditionally published trade authors get a dramatic boost from traditional published for their initial books
— newer self-published authors have a much slower start.
However established self-published authors continued to improve their book with greater publishing experience.

* .
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5C. Median Income Trend: Established Full-Time Traditional Commercial (Trade) vs. Self-Published
Authors** 2022 vs. 2018 Book Related Gross Income*

$20,000 —

$18,000 —|

$16,000 —|

$14,000 —

+11%

15,000

$13,560 *

$12,000 —

$10,000 —

$8,000 —

Established Full-Time
Traditionally Trade Published
Author Increased Median
Book Related Income 11%
from 2018 to 2022.

Established Fulltime

Traditionally Published Authors

+27%

+110%

$9,0407%

$19,000

Established Full-Time Self-
Published Author Median
Book Income More than

Doubled from 2018 to 2022

$4,000 —

$2,000 —

50 |

Published S

Established Fulltime
elf-Published Authors

Books
12

2018

Full-Time Established Traditionally TRADE Published Authors*

Non-Zero N

587

2018

Published
Books
16

Full-Time Established Self-Published Authors*
630

Established self-published authors start at lower median book income level but accelerate their book income
faster with 40% more published titles on average, greater publishing experience and marketing investment.
*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor

** “Established Authors” first book published in 2018 or prior years, with non-zero author related or book income in 2018.
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Median Income Trend: Full-Time Traditional (Trade, Academic, Education) vs. Self-Published Authors**
2022 vs. 2018 Book Related Gross Income*

$20,000 —

$18,000 —|

$16,000 —|

$14,000 —

$12,000 —

*
$11,300 7%

-

$10,000 —

$8,000 —

$6,000 —

$4,000 —

$2,000 —

s0 |

10,000

Full-Time Traditionally
Published Author Median
Book Income Declined -12%
from 2018 to 2022 Adjusted
for Inflation!

2018 - 2018

Full-Time Traditionally Published Authors*

$19,000

+110%

*
$9,040

Full-Time Self-Published
Author Median Book Income

More than Doubled from
2018 to 2022!

Full-Time Self-Published Authors*

Full-time traditionally published author median book income has declined to nearly 2018 self-
published author levels!

*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor
** Authors first book published in 2018 or prior years, with non-zero author related or book income in 2018.
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Median Income Trend: Full-Time Traditional (Commercial + Academic + Education) vs.
Full-Time Self-Published Authors** 2022 vs. 2018 Combined Book and Non-Book Author Related Gross Income*

$30,000 —

>

$26,216 * 7%

$24,000

$25000 —

$20,000 —

+76%

Combined Book +
Non-Book Income

$13,673 *

$15,000 —|

Combined Book +
Non-Book Income

Full-Time Self-Published
Authors Now Rival
Traditionally Published
Authors in Median Combined
Book and Non-Book Author
Related Gross Income!

o | oo 2018 2OI

Full-Time Traditionally Published Authors* Full-Time Self-Published Authors*

$10,000

$5,000 —

Adjusted for inflation, full-time traditionally published author income dropped -7%, self-published
median author income grew dramatically up +76%!

Non-Zero N 785 633
*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor

** Authors first book published in 2018 or prior years, with non-zero author related or book income in 2018. 79
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Booklntelligence

Median Income Trend: “Big 5” Published Authors** 2022 vs. 2018 Book Related Gross Income*

7

7.31.23
update

$18,000 — $16,950*
-12%
$6,000 ] $15,000
$14,000 —
$12,000 —
$10,000 —
$.000 ‘Big Five” Published Author
Median Book Related Gross
$6.000 Income Declined at the Rate
of Inflation
$4,000 —
$2,000 —
2018 2022
LA
$0
2018 Book Related Income 2022 Book Related Income
Non-zero N 448

Adjusted for inflation, “Big Five” published author book related income dropped -12% from 2018 to 2022.

*2018 results inflation adjusted to 2022 baseline value using Bureau of Labor Statistics 13% CPI growth factor
** Authors first book published in 2018 or prior years, with non-zero author related or book income in 2018.
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Median Gross Book Related Income by Decile for 2022 for Established Fulltime Authors* (i.e., Published 2018 &
Prior)

$300,000 —
$275,000
$250,000 —
$200,000 —
2022 : :
Fulltime Authors in the Top 10% Had
Dramatically Higher Median Book Related
$160.000 Income Than All Lower Earning Groups
$100,000 —
$80,000
$40,000 Bottom 50% Median Book Related Income = $1,300
$50,000 — )
$25,000
12,000
312 . $10000 §7500  g3000  $1,200
0 | | : : : - : 1 ——————— $Z206- ——3460
Overall 1 2 3 4 5 6 7 8 9 10
Non-ZeroN 1459
Zero Earner 2.2% 0.7% 1.4% 0.7% 2.1% 2.7% 1.4% 2.1% 2.7% 2.1% 6.2%

Fulltime authors in the top 10% had median income within their group in excess of $250K.

* Excludes non-zero earning authors.
81
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Median Gross Book Related Income by Decile: **2018 vs. 2022 for Established Fulltime Authors™ (i.e.,
Published 2018 and Prior)

$350,000 — $332.785

$300,000 —

$250,000 —

While Overall Fulltime Author Median

2022 Income Increased from 2018 to 2022 (for
$200,000 — authors first published 2018 and prior)
N Those in the Top 5 Book Related Income
2018 Deciles Saw Declines
E—
$150,000 —
-17%
$100,000 — $96’050
$40,000 .
$ '21 /0 _4%
$50,000 — +20% ,000 -21 % 0
$25,995,000 1% *6% || +6% | | -55% | | 1094
$9,99¢12 000 =. $12,6880 000
: 7" $6,7887,500 $2,885 000 $1,1361,200 452 113
$0 T T T T |r=-|r=-|a?’ |$$7nn|$$1nn
Overall 1 2 3 4 5 6 7 8 9 10
Non-Zero N 1459
Zero Earner 2.2% 0.7% 1.4% 0.7% 2.1% 2.7% 1.4% 2.1% 2.7% 2.1% 6.2%

Authors in lower earning deciles 6 to 8 saw book related income increase somewhat.

* Excludes non-zero earning authors. ** 2018 Income inflation adjusted +13%
82
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Book + Author-Related Income — Contribution to Total Individual Income — All Authors — 2022

Please provide your best estimate of your pre-tax Estimated Total Book + Non-Book Author Related Net Income as % of Your Total Individual Pre-Tax Net
Income - 2022

1 63%
31% ’ Published Authors

Income from Combined
Book and Author-Related
Income Made Up Just
38% of Their Individual
Income for 2022 on
Average.

30%

25% —

20% —

15% —

Less than 1-in-5
Published Authors Got
All Individual Income
From Book and Author-
Related Income in 2022!

10% —

5% —

0%
0% 1% to 5% 5% to 1M%to | 21%to 31%to 41%to 51%to 61%to 71%to 81%to 91%to 100%

10% 20% 30% 40% 50% 60% 70% 80% 90% 99%
N 872 1527 446 261 211 117 123 106 70 96 90 126 865

Nearly 2/37 (63%) of published authors earned 20% or less of their total 2022 individual income from
book and author-related income.
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Book + Author-Related Income — Contribution to Total Individual Income — Authors First Published Pre-2019

Please provide your best estimate of your pre-tax Estimated Total Book + Non-Book Author Related Net Income as % of Your Total Individual Pre-Tax Net
Income - 2022

i 30%
%] [ dbee | 2022 Income Contribution 61%
202”2 T N 2018 Income Contribution 63%
mgontribution
—H Authors First Published
2018 Income in 2018 and Prior Saw
COZQEL'W'O” /] Very Modest _—
18% Improvement in =
Individual Income 540
Contribution from Book
15% 711 and Author-Related
Income in 2022 vs. 2018.
10%
10% 711
6%
5% 1] 3%
20
O%t —=

0% 1% to 5% 5% to 1M%to | 21%to  31%to 41%to 51%to 61%to 71%to 81%to 91%to 100%

10% 20% 30% 40% 50% 60% 70% 80% 90% 99%
N 596 1087 345 214 154 93 91 90 60 82 77 101 712

Among the 3,702 participating authors
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Booklntelligence »CO

L4

Book + Author-Related Income — Contribution to Total Individual Income — Fulltime vs. Parttime — 2022

Please provide your best estimate of your pre-tax Estimated Total Book + Non-Book Author Related Net Income as % of Your Total Individual Pre-Tax Net
Income - 2022

40% ] : | One Third (32%) of Full-
3 Full-time 409
37% Part-time 7 5@ time Authors Made All
255 ° L1 Their Individual Income
‘ from Book and Author- 390
Part-Time Related Income in 2022!
Author Ful-Time
- Author
21%
20% ] s
15% —
11%
10% — 8%
3 6%
5% — P
Oo/o -

0% 1% to 5% 5% to 1M%to | 21%to 31%to 41%to 51%to 61%to 71%to 81%to 91%to 100%
10% 20% 30% 40% 50% 60% 70% 80% 90% 99%

3/4ths of part-time authors earned 20% or less of the individual income from book or author-related
income in 2022.
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Book + Author-Related Income — Contribution to Total Individual Income — Diverse Authors— 2022

Please provide your best estimate of your pre-tax Estimated Total Book + Non-Book Author Related Net Income as % of Your Total Individual Pre-Tax Net

Income - 2022

AAPI Authors Had the

80% —

70% ]

60% ]

72%

69%

Highest Individual
Income Contribution from

20% or Less

Individual Income

40%

30% ]

20% <]

10% <]

0% —28

Native American,
Inuit or Aleut

N

12%

African American or

Black
411

Native American and Black authors had lowest individual income contribution from book and author-

|1

64%

Disebled (ADA
Cefined)
554

related income in 2022.

Codex-Group © 2023 Proprietary and Confidential

63%

Book and Author-Related
Income in 2022!

White

4031

57%

LGBTQIA+

D

100% Individual
Income

Latinx AAPI

194 128
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Publishing Mode Preference
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Publishing Mode Preference — by Published Author Age

Would you prefer your next book be published by a traditional publisher, be self-published, serially published or published in partnership with a hybrid publisher?

80% -]
0% Appeal of Traditional — |—
Publishing Lower Among
Younger Authors!
Self- £5o
Published
52%
50% - 7% Traditionally
. Published
41% ..
40% —
30% —
25%
L
20% 1 |
10% ] |
o Serially S 0% 0% % o
0% —_ Published S
under 18 18 to 24 Z5 10 34 351044 45 to 54 55 to 64 65+
N 4x 27 275 731 1024 1181 2126

Authors under 35 would prefer their next book be self-published!
The older the author the greater the preference for traditional publishing.

*Caution: small base Codex-Group © 2023 Proprietary and Confidential 89
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Traditional Publishing Mode Preference — by Published Author Age — Authors Guild 2018 Study vs. 2023 Study

Would you prefer your next book be published by a traditional publisher, be self-published, serially published or published in partnership with a hybrid publisher?

Appeal of Traditional
0% Publishing Declined

-8% Overall Among
CAUTION: small base Published Authors

56%
= 55%
51%

609 —

505 —

2018
Stud
40% -

30%

20% —

10% —

0%
under 18 18 to 24 25to0 34 35to 44 45 to 54 55 to 64 65+
2023 N 4 27 275 731 1024 1181 2126
2018 N 2 16 205 680 964 1224 1796

Less than half of authors under 45 years old would prefer to have their next book traditionally published.
90
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Self-Publishing Mode Preference — by Published Author Age — Authors Guild 2018 Study vs. 2023 Study

5.8.23
update

Would you prefer your next book be published by a traditional publisher, be self-published, serially published or published in partnership with a hybrid publisher?

80% —

70%

609

505 —

2018
Stud

30% —

20%

10% —

0%

CAUTION: small base

Author Preference for

Next Book Being Self-
Published Up 30%
vs. 2018 Author Study!

under 18 18 to 24 25to0 34 35to 44 45 to 54 55 to 64 65+
2023 N 4 27 275 731 1024 1181 2126
2018 N 2 16 205 680 964 1224 1796
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Publishing Mode Preference — by Published Author’s Current Publishing Mode Earn Most Income From

Would you prefer your next book be published by a traditional publisher, be self-published, serially published or published in partnership with a hybrid publisher?
As a published book author, which one of the following specific publishing modes did you earn the most income from in 2022? (pick one)
90% *‘

85%

Self-Published Authors Traditionally
Prefer Self-Publishing Published
2-to-1 Over Traditional
Publishing!
5% ]

52%
50% —+]

30%

20% ] Hybrid
Publisher
10% 4T | Serially Bl
Published
0% el |

0,

Self-published
N 2,694

Serialization Platform

80

Ghost writer

Publish with Hybrid Publisher Traditionally Published

180 85 2,617
Only 1-in-10 serially published authors want their next book published on a serial platform!

Majority of hybrid published authors would prefer to be traditionally published!
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Booklntelligence

Book Marketing

Dramatic growth in self-published author income due to far greater
Marketing engagement, investment, knowledge vs. traditionally published
authors.

To follow —

» Program use and effectiveness detail
» Author segment: traditional, self-pub., fiction, nonfiction
» Diversity segment: race

Codex-Group © 2023 Proprietary and Confidential
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Median Income 2022: Gross Book + Non-Book Author Related Income* -- All Authors v. Marketing Participants**

$7,000

§7000 Authors Who Launched New Book, New
Edition, New Format in 2022 (who
participated in optional Marketing Survey)
$6.000 4 Earned 75% More Book Related Income,
40% More Combined Book and Non-Book

Author Related Income!

$5,000 —

$4,000 —

$3,000 —

All Authors
|

$2,000 —

Marketing Survey
Participants™

$1000 —

$0_

BOOK $ 2022 AUTHOR RELATED $ 2022 COMBINED BOOK + AUTHOR $: ALL 2022
Non-Zero N 4744 1832 2517 904 4755 1825
Zero Earner % 17% 7% 56% 54% 16% 8%

No surprise — launching new books, editions, formats increases author income in the launch year.

* Excludes non-zero earning authors ** Optional section, author required to have introduced a new book, new edition or new format in 2022

94
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Marketing Survey Participation 35% of All Participating
e Authors Completed the
45% Optional Marketing Survey
o N 43%_| 1,979 Authors 43% of More Recent
b 8 S 0, 0 .
Sty | 4% -939% Published Authors (First
o .~~~~~ N NN~~~~360/0 Book 2019 to 2022)
STl Seal 38% Participated vs.
i~ b 8 (o) - .
- ~=y._| 3% ’ 33% of Longer Published
e . Authors (First Book 2018 and
Sho 29% 28% .
30%. - Prior)
‘~~~~ ZT70

25% 21 %
205 18%
15%

10% 4

5%

] Fiction trade [ ] Self-publish I Publishon I P ublish with a hybrid I Literarvauthor I Nonfiction trade I Taditionally publish I Education/textbook I Ghost writer I Academic/scholarly

(commercial) author serialization platform publisher (commercial) author author author
N 1177 1076 32 62 471 296 686 88 17 109

Commercial Fiction (45%) and Self-Published (43%) authors had highest marketing participation rate while
Traditionally Published authors (28%) were below the overall average. Academic authors least engaged.
95
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Average 2022 Marketing Spend* by Authors with New 2022 Books/Editions within Decile vs.
2022 Median Gross Book Related Income within Decile

$45000 — $43.775
$40,000 —
Gross Top Book Earning Decile of 2022
+325% Marketing P : 9 -
$35000 ROI Authors with New Books or Editions
Earned $186,000 Median Gross Book
$30,000 — Related Income
2022 Median -—
s Gross Book Spent $43,775 Average on Marketing for
Related Income 7 ”
325% “Return on Investment
$20,000
+462%
$15,000
2022 Average $8,895
Combined Book +435%
. 0,
Marketing Spend $3.551 +153% +7% -43%, -57% | -87% -91% -100%
$5,000 $3,737 v vz,0%z $1.954
1,641 ’
-65% I I ﬁ $ﬁ — 5943 $1,117
Lo T T T T T T T T ! . T I L
Marketer Marketer Marketer Marketer Marketer Marketer Marketer Marketer Marketer Marketer
2022 Gross 2022 Gross 2022 Gross 2022 Gross 2022 Gross 2022 Gross 2022 Gross 2022 Gross 2022 Gross 2022 Gross
Book Income Book Income Book Income Book Income Book Income Book Income Book Income Book Income Book Income Book Income
- Top Decile --2nd Decile -3rd Decile -4th Decile -5th Decile -6th Decile -7th Decile -8th Decile -9th Decile - Bottom
Decile
N 1978 198 198 198 198 198 198 198 198 198 198

Top 40% of authors with new book or edition in 2022 experienced very positive return on marketing
investment. Overall marketing benefit neutral to negative for bottom 60% of authors by revenue.

* Combined 2022 marketing program, marketing agency, publicity agency marketing staff expense.
Codex-Group © 2023 Proprietary and Confidential
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2022 New Books Published vs. Own Marketing $ Spent — Full-Time Traditionally Published e

Commercial vs. Traditionally Published Academic/Educational vs. Self-Published Authors

What type of book editions did you publish in 2022? Total Book Marketing $'s You Spent in 2022 (excluding agencies and staff)

(all that apply) [excludes authors spending $100K or higher]
- 84% ]

Full-Time Self-Published
- Authors Spent 3X More on
Marketing Than Traditionally
- Published Commercial
Authors! 4
/
- y 7
New Book +127% L7 Il
Published 2022 4 /
50% /
/
. +204%
37% -
. P eT +215% 7
32% > /
7/
w0 /7
$3,06 1/

38% More Full-Time Self-
Published Authors Published
Books in 2022 Than
Traditionally Published

New Edition/Format
Published 2022

Commercial Authors!
o] : B B s E—— 7
Academic/Educational  Commercial Author: Self-Published Author Academic/Educational Commercial Author:  Self-Published Author
Author: Traditionally ~ Traditionally Published Author: Traditionally ~ Traditionally Published
Published Published
N 211 819 863

Full-time Self-published authors significantly out-publishing and out-spending Traditionally published
commercial authors!
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80%

70% 4

60% A

50%

40% A

30%

20% A

10% A

0%

. 5.8.23
Booklntelligence >
>CO update
% Publishing New Books in 2022 — Full-Time Authors by Diversity Segment
What type of book editions did you publish in 20227 (all that apply) +10%
16%
3%
68% 69% 69% W% - == T
New Book
Published 2022 529
47% 5% 45%
38%
New Edition/Format More Fulltime Asian
Published 2022 American and LGBTQIA+
Authors Released a New
Book in 2022 Than Other
Segments
African American or ' Disabled (ADA) ' White 'Native American, Inuit or  Hispanic/Latino/Latinx LGBTQIA+ Asian
Black Aleut American/Asian/Pacific
N 144 215 1635 33 80 242 'gder
All other groups averaged 70% for new book releases in 2022.
98
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Personal Marketing Spending in 2022 Excluding Agencies and Staff — Full-Time Authors by Diversity Segment

Total Book Marketing $'s You Spent in 2022 (excluding agencies and staff)
[excludes authors spending over $100K]

$9,000
$8,000

$7,000 A -

+145% |~

$6,000 A >

$4,903 $5,030

$5,000 A

$4,000 A

53129 -~ $3,182

$3,000 A

On Average White Authors
Spent 90% More Than Non-
White Authors on Personally

Funded Book Marketing in

$2,000 A

$1000 | 2022!
$0 A T T
Native American, Inuit African American or Asian Hispanic/Latino/Latinx Disabled (ADA Defined) LGBTQIA+ White Non-White Net Total:
or Aleut Black American/Asian/Pacific Black, AAPI, Latinx,
Islander Native American
N 19 63 26 46 100 110 699 140

White authors were able to spend nearly 1 72 times as much as Native Americans. Average White author
spending increased to $12,911 when $100K+ spenders were included, non-White segments had 0 at that level.

vy
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Booklntelligence »C0O update
Book Marketing Programs — % of Participating Authors Used in 2022 — Top 25 — All Authors
Only click on those programs used in 2022. Roughly how much of your — and/or your publisher’s — total marketing resources (time + spending)
promoting your book(s) or name as an author in 2022, were spent on the following programs?
Your author website 172.3% Most Used
Facebook author page | ] 557%
Email newsletter | 147 .9%
Twitter | 139.9%
Advertising on Facebook | ] 348%
Author appearances, book tours, book events (excluding book stores) | ] 331 %
Instagram and/or Snapchat messaging or advertising | 129 7%\
P ublishing eBook on Kindle Unlimited or other subscription program -I ] 290%
Authorblog | ] 286%
Updated book categorization, description, reviews, etc. (metadata) on online sellers | ] 284%
Book store events or signings | ] 283%
eBook discount promotions from online sellers (Kindle Daily Deal, etc.) | ] 268%
Free eBook promotions on online booksellers (Kindle, Nook, etc.) | ] 255%
Podcasting guest | ] 250%
eBook discount promotions in discovery programs (BookBub, Goodreads, etc.) | ] 2480/0
Advertising online (excluding Facebook, other social media, booksellers) : 123.5% Rough/y Ha/f or MOre OfA/I
Facebook messaging 122.1% Published Authors Used
Traditional publicity (campaign, press releases, etc.) | 121 3% Persona/ WebSIte, FaCGbOOk
Internet seller merchandising, advertising promotioni(:\mazon, I?N.com:tc.) | : ;:]I 8:’;0 AUthOF Page and Emall
ibrary events or readings . 5
romoting o book boggers 204 %° Newsletter in 2022 to Market
TikTok / BookTok | 119.9% Their Books.
Goodreads promotions and giveaways -i ] 1 860/0
Linkedin | 118.2%
Online Video/Audio talks, conferences, excluding book clubs (Zoom, etc.) | 11 75% #25
N 1979 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
29% use Kindle Unlimited or other subscription programs.
100
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Book Marketing Programs — % of Participating Authors Used in 2022 — Bottom 23— All Authors
Only click on those programs used in 2022. Roughly how much of your — and/or your publisher’s — total marketing resources (time + spending)
promoting your book(s) or name as an author in 2022, were spent on the following programs?
Industry conferences [ 115.9% #26
Reading groups or book clubs remote appearances online or by phone -:l 15.8%
Book or fan conventions/events (National Book Festival, BookCon, etc.) -:l 14.3%
Reading group or book club appearances in person (not online or by phone) -:I 14.2%
Video book trailer/author video online (excluding YouTube) -:l 13.7%
Created & tested improved book positioning/message/ad copy to increase sell-through rate 12.8%
Producing/presenting YouTube videos [ 112.7%
School or college events, lectures or readings -:l 12.6%
Publicity agency, publicist -‘:l 11.8%
Pnterest [ 111.5%
Blogger Book Tour -:I 11.1%
Facebook Live events -:| 10.2%
Advertising in new spapers or magazines (print and online) -:| 8.9%
Bookstagrammer Book Tour -:l 8.4%
Personally negotiated merchandising, displays in local retail or book stores [ 1 8.39
Y e other (ploase list) — 75_;0::’; Authors Participating in the
Academic conferences -:l 6.8% Marketlng SUI’VGy Used 5
Podoasting creator —16.0% Marketing Programs on
Paid search advertising on Google, Bing, etc. -:l 4.3% Average to SUppOrt Their
Mediumcom 13 0% Book(s) in 2022.
Mobile App content or marketing -:| 2.9%
Advertising on TV or radio -:l 2.8%
Substack [72.2% #48
N 1979 0% 10I% 20I% 30I% 4ol% 50I% 60I% 70I% sol% gol% 100%
Only 4% used paid search advertising in 2022.
101
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»CO

Book Marketing Programs Used in 2022 — Author Supported Program without Publisher Participation:
Top 25 — Self-Published v. Traditionally Published

Only click on those programs used in 2022. Who participated in or supported the following author and book marketing programs for you and/or your
book(s) during 2022? — I did — My Publisher did — Both Publisher and | were directly involved

Most Used

Your author website

Twitter

Book store events or signings
Facebook author page

Author appearances, book tours, book events (excluding book stores)

Traditional publicity (campaign, press releases, etc.) ]—Fl 7%

Podcasting guest

Email newsletter

Library events or readings

Instagram and/or Snapchat messaging or advertising

Promoting to book bloggers

Online Video/Audio talks, conferences, excluding book clubs (Zoom, etc.)

Goodreads promotions and giveaways

Authorblog

Reading groups or book clubs remote appearances online or by phone

P ublicity agency, publicist

School orcollege events, lectures or readings

Facebook messaging

Industry conferences

Advertising on Facebook

eBook discount promotions in discovery programs (BookBub, Goodreads, etc.)

eBook discount promotions from online sellers (Kindle Daily Deal, etc.)

Book orfan conventions/events (National Book Festival, BookCon, etc.)

Updated book categorization, description, reviews, etc. (metadata) on online sellers

Reading group or book club appearances in person (not online or by phone)

|84|°270/0
| gk 1719 Self-Published
| T43% 151%
189% +89%
| 9 A7% < Traditionally Published
154% 163%
L76% —— ggo,
| e (3%
160% 1 78%
0% 124%
158% 60,
1 13% 156%
: \244,
| 2% 80%
L1 133%
: L75%. 0%
| 171 % 00%
| 144% 0%
L4854, . )
o 2% Author Activism Essential for
| E—T YY) 500, | All Authors’ Marketing Success
i 144% 69 %
7% 171%
I I I I I I I 80 I084°/o |
0% 10% 20% 30% 40% 50% 60% 70% 80% 00#29  100%

Traditionally published authors far more involved on their own in delivering many marketing programs

including store events and appearances — but far less than Self-Published authors in almost all cases.
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Book Marketing Programs Used in 2022 — Author Supported without Publisher Participation: Bottom
23 — Self-Published v. Traditionally Published

Only click on those programs used in 2022. Who patrticipated in or supported the following author and book marketing programs for you and/or your
book(s) during 2022? — I did — My Publisher did — Both Publisher and | were directly involved A Most Used

Blogger Book Tour [P 41%. |60%<4 Self-Published

Video book trailer/author video online (excluding YouTube) 57% 183%

Facebook Live events —l&%_‘ 80%

Internet seller merchandising, advertising promotions (Amazon,BN.com, etc.) 17% 71% :
0 .
TikTok / BookTok 63% ——1090%

0 N
LinkedIn — 76% +69%
9 :
Bookstagrammer Book Tour -—2‘726%
P ublishing eBook on Kindle Unlimited or other subscription program -— 19% 164%

Producing/presenting YouTube videos 65%< Traditionally Published
Academic conferences 52% ; 100%

Free eBook promotions on online booksellers (Kindle, Nook, etc.) -— 19% 169%
0
Advertising in newspapers or magazines (print and online) ——3—&[‘7—| 50%
0
Personally negotiated merchandising, displays in local retail or book stores — 60%

Pinterest . )%

o, .
Podcasting creator — 56% 100%
Created & tested improved book positioning/message/ad copy to increase sell-through rate -— 19% - 100%

) . ) 9 .
Paid search advertising on Google, Bing, etc. 0 = t00%

Advertisingon TV or radio

Substack
other (please list)

M obile App content or marketing

v

M edium.com

0% 10% 20% 30% 40% 50% 60% 70% 80% 9(#'04 8 100%

Traditionally published authors highly likely (60%) to negotiate merchandising in local B&M stores.
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Book Marketing Programs: % of Author’s Total Marketing Resources Used in 2022 — Top 25 — All Authors

»CO

Only click on those programs used in 2022. Roughly how much of your — and/or your publisher’s — total marketing resources (time + spending)
promoting your book(s) or name as an author in 2022, were spent on the following programs?

Your author website

Facebook author page

Email newsletter

Twitter

Advertising on Facebook

Author appearances, book tours, book events (excluding book stores)

Instagram and/or Snapchat messaging or advertising
P ublishing eBook on Kindle Unlimited or other subscription program

Authorblog

Updated book categorization, description, reviews, etc. (metadata) on online sellers

Book store events or signings

eBook discount promotions from online sellers (Kindle Daily Deal, etc.)

Free eBook promotions on online booksellers (Kindle, Nook, etc.)

Podcasting guest

eBook discount promotions in discovery programs (BookBub, Goodreads, etc.)

Advertising online (excluding Facebook, other social media, booksellers)
Facebook messaging

Traditional publicity (campaign, press releases, etc.)

Internet seller merchandising, advertising promotions (Amazon, BN.com, etc.)
Library events or readings

Promoting to book bloggers

TikTok/BookTok

Goodreads promotions and giveaways
LinkedIn

Online Video/Audio talks, conferences, excluding book clubs (Zoom, etc.)

N 1979 0%

5.8.23

update

124.7%
123.5%
127.2%
119.2%
125.1%
119.1%
121.3%

—_l

132.2%

120.3%
] 117.4%
———116.3%

Most Used

118.1%
120.7%
117.1%
119.6%
125.4%
122.5%
122.5%
124.5%

Authors Spread Their

Support of Time and $’s Fairly

Evenly Across Those

Marketing Programs Used in

2022

———1159%
117.9%

] 121.6%
——114.6%

———114.4%

118.0%

#25

10% 20% 30% 40%

50% 60% 70% 80%

For those using it, KU and related captured the highest marketing resources at 32%.
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Book Marketing Programs: % of Author’s Total Marketing Resources Used in 2022 — Bottom 23 — All Authors

Only click on those programs used in 2022. Roughly how much of your — and/or your publisher’s — total marketing resources (time + spending)

promoting your book(s) or name as an author in 2022, were spent on the following programs?

Industry conferences [ 116.3% #26
Reading groups or book clubs remote appearances online or by phone -:| 16.4%
Book or fan conventions/events (National Book Festival, BookCon, etc.) -:I 18.5%
Reading group or book club appearances in person (not online or by phone) -:I 14.7%
Video book trailer/author video online (excluding YouTube) -:I 16.8%
Created & tested improved book positioning/message/ad copy to increase sell-through rate _:I 17.7%
Producing/presenting YouTube videos -:I 16.9%
School or college events, lectures or readings -:l 19.4%
Publicity agency, publicist 1! 129.5%
Pterest [ 114.0%
Blogger Book Tour -:I 18.7%
Facebook Live events -:| 14.3%
Advertising in new spapers or magazines (print and online) -:I 17.6%
Bookstagrammer Book Tour -:I 18.9%
Personally negotiated merchandising, displays in local retail or book stores -:I 16.1%
other (please list) ] 138.2%
Academic conferences -:I 17.8%
Podcasting creator | 129.4%
Paid search advertising on Google, Bing, etc. -:I 15.6%
Medium.com ——"-114.3%
Mobile App content or marketing | 123.7%
Advertising on TV or radio -:I 13.6%
Substack | 123.4% #48
N 1979 0% 10%  20%  30%  40%  50%  60%  70%  80%  90%  100%
Those using Publicity agency (12%) allocated nearly 1/3™ of the marketing resources to support it.
105
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Book Marketing Programs Used 2022 — % Users Rating Very/Highly Effective — Top 25 — All Authors

How effective do you think the author and/or book marketing programs used in 2022 were at increasing your book sales?

5.8.23
update

Your author website

Facebook author page

——113.0%
———111.8%

Most Used

Email newsletter] 136.3%
Twitter 7:| 82%
Advertising on Facebook | 124.1%
Author appearances, book tours, book events (excluding book stores) | ] 320%
Instagram and/or Snapchat messaging or advertising -:I 65%
P ublishing eBook on Kindle Unlimited or other subscription program -i ] 427%
Authorblog 94%
Updated book categorization, description, reviews, etc. (metadata) on online sellers | ] 20 9%
Book store events or signings | ] 293%
eBook discount promotions from online sellers (Kindle Daily Deal, etc.) | ] 334%
Free eBook promotions on online booksellers (Kindle, Nook, etc.) | 134 .4%
Podcasting guest [—————] 14.4%
eBook discount promotions in discovery programs (BookBub, Goodreads, etc.) -} ] 396%

Adbvertising online (excluding Facebook, other social media, booksellers)
Facebook messaging

Traditional publicity (campaign, press releases, etc.)

———116.2%
———112.7%
——————115.9%

Internet seller merchandising, advertising promotions (Amazon, BN.com, etc.)

Library events or readings

Promoting to book bloggers

3
TikTok /BookTok |

Goodreads promotions and giveaways

LinkedIn

Online Video/Audio talks, conferences, excluding book clubs (Zoom, etc.)

N 1979

|2'32$(-; Yo Kindle Unlimited Rated Very
E——— e to Highly Effective by 43% of
117 9% Author Users!
——114.3%
——16.2%
——————112.4% #25
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
eBook discount programs (40%) and Email newsletters (36%) next most highly rated effectiveness. Overall
TikTok (18%), Author Blog (9%), Twitter (8%), Instagram (6%), LinkedIn (6%) have lower effectiveness. o
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Booklntelligence »CO

Book Marketing Programs Used 2022 — % Users Rating Very/Highly Effective — Bottom 23— All Authors

How effective do you think the author and/or book marketing programs used in 2022 were at increasing your book sales?

Industry conferences

——119.0%

Reading groups or book clubs remote appearances online or by phone 124 1%
Book or fan conventions/events (National Book Festival, BookCon, etc.) ] 127.3%
Reading group or book club appearances in person (not online or by phone) 124.3%
Video book trailer/author video online (excluding YouTube) -:I 8.2%
Created & tested improved book positioning/message/ad copy to increase sell-through rate | 123.3%
Producing/presenting YouTube videos -:l 9.4%
School or college events, lectures or readings | 127.9%
Publicity agency, publicist | 126.8%
Pinterest 7:| 4.2%
Blogger Book Tour -:I 11.8%
Facebook Live events -:| 12.8%
Advertising in new spapers or magazines (print and online) -:I 9.8%
Bookstagrammer Book Tour -:I 16.3%
Personally negotiated merchandising, displays in local retail or book stores | 120.3%
other (please list) | 131.0%

Academic conferences

———118.0%

Podcasting creator

123.6%

Paid search advertising on Google, Bing, etc. |
Medium.com |

Mobile App content or marketing |

Advertising on TV or radio |

Substack

—16.3%

11.8%
— 116.7%
—111.8%

—— 114.6%

#26

#48

N 1979 0% 10% 20% 30% 40%

School/college events (28%), Fan Conventions (27%) and Publicists (27%) highest rated of lower

participation marketing programs.
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5.18.23
update

Book Marketing Programs Used 2022 — % Users Rating Very/Highly Effective — Top 25 — Fulltime Traditionally
Published vs. Fulltime Authors UsingoKindIe

How effective do you think the author and/or book marketing programs used in 2022 were at increasing your book sales?

Booklntelligence »CO

eBook discount promotions from online sellers (Kindle Daily Deal, etc.) T d|84’}3% Most Effectlve
eBook discount promotions in discovery programs (BookBub, Goodreads, etc.) | 35% 157%
Publishing eBook on Kindle Unlimited or other subscription program | 34% FT KU Users 83%
Author appearances, book tours, book events (excluding book stores) | 124% 130%
Book orfan conventions/events (National Book Festival, BookCon, etc.) | 119% 129% FT Tradl |t|0na”y
Book store events or signings | 120% 127% PUblIShed
Podcasting creator | 75 150%
Email newsletter-! R~ 175%
Reading group or book club appearances in person (not online or by phone) | 1 1-%/%
P ublicity agency, publicist | 118%. 126%
Substack 0% 125%
School orcollege events, lectures or readings 1 1 9ﬂ°AI 25%
Industry conferences | 118% 124%,
Academic conferences | 23% 133%
Reading groups or book clubs remote appearances online or by phone | To2% 131%

Goodreads promotions and giveaways 14% 122%

Internet seller merchandising, advertising promotions (Amazon, BN.com, etc.) : r22% 142% Fu”tlme Tl’adltlona//y
Traditional publicity (campaign, press rel ,etc.) | 0% | 22(;/0 PUb/IShedAUthOFS Rate
Library events or readings | T 2%2/0/0 . eBOOk Dally Dea/S and
Free eBook promotions on online booksellers (Kindle, Nook, etc.) VAN 144% g
o A A Tno Discount Programs Most
Online Video/Audio talks, conferences, excluding book clubs (Zoom, etc.) 0% 0,
] 118% Effective
Updated book categorization, description, reviews, etc. (metadata) on online sellers 6% 133% o

5
TikTok / BookTok | rger— 23%

Video book trailer/author video online (excluding YouTube) 'O%:I 16%
Mobile App content or marketing 'O%:I 15% #25

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Fulltime authors using Kindle Unlimited for major sales on their most recent book rate Kindle Unlimited most
effective (83%) followed by email newsletters and discount promotion programs. Tik Tok rates moderately.

Loaex-Group © 2u4s Fropnetary ana conrmaenual
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Book Marketing Programs Used 2022 — % Users Rating Very/Highly Effective — Bottom 23: Fulltime Traditionally

Published vs. Fulltime Authors UsingoKindIe

How effective do you think the author and/or

Bookstagrammer Book Tour

Podcasting guest

Medium.com

Advertisingon TV or radio

Advertising in newspapers or magazines (print and online)

Facebook author page

Advertising online (excluding Facebook, other social media, booksellers)
Personally negotiated merchandising, displays in local retail or book stores
Producing/presenting YouTube videos

Author blog

Advertising on Facebook

Facebook messaging

Facebook Live events

Your author website

Promoting to book bloggers

other (please list)

Created & tested improved book positioning/message/ad copyto increase sell-through rate
Blogger Book Tour

Instagram and/or Snapchat messaging or advertising

Paid search advertising on Google, Bing, etc.

LinkedIn

Pinterest

Twitter

0%

ok marketing programs used in 2022 were at increasing your book sales?

1%

——16%— 149,

19— 14%

—— 14%

FT Traditionally
Published

Most Effective

150% FT KU Users

%

122%

%

128%

— TT15%

0% 13,
——19%s,
=%

151%

I I P74

EBeert%

%

——m15%
==LV

171%

—— 19%

129%

— Y7

—912%
=7y
o 79,

57 9%

=% 8%

_%ﬂ’l%

Author Website Effectiveness
— the Most Used Author
Marketing Program Overall —
Ranks Only # 39 out of 48
Marketing Programs Tested!

#48

10% 20%

30%

40% 50% 60% 70% 80% 90% 100%

Fulltime authors using Kindle Unlimited for major sales on their most recent book using Facebook and other
‘print’ advertising see far greater impact that do fulltime traditionally published authors. 09
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7.21.23

Booklntelligence »CO ke

TikTok/BookTok in 2022 — % Users by Fiction Category Published Most v. % Rating TikTok Very/Highly Effective

Most Published Book Category(ies) Which of these trade (commercial) fiction book categories are you most published in? (at least one)

eting programs used in 2022. How effective do you think the author and/or book marketing programs used in 2022 were at in creasing book sales?

User N
I
: i O e e 300 '
132 PRomance, Romantic Suspense ‘—: 0 39% % Auth oS Ratmg
18 African American Fiction —-ﬂ 34% Very/Highly Effective
9 Poetry —'ﬁ%—:’ 22%
BENew Aduit or Erotic Romance —b 54% leTOk/BOOkTOk
Used in 2022

39 Young Adult Fiction —ﬂ:‘hﬂ:ﬂ— 34%

. g 0,
25 Contemporary Fiction ﬂ— 27% Tik Tok/Book Tok

45 Fantasy ﬂ- 22% Not for Every Genre or

44 | Mystery, Thriller, Suspense— 13% Book Buyer Audience!
0,

15 Short Fiction/Short Stories

29 Women’s Fiction
10 Christian Fiction 20%
21 Science Fiction 18% B
° elow .

ij Literary Fiction A verage TIkTOk

Children's Fiction Tik Tok/Book Tok Most Used
2 Drama/Plays (54%) by New Adult/Erotic
19 Historical Fiction Fiction Average Romance and
4 Horror Romance/Romantic Suspense
1 Gtaphic Novels, Comics, Manga (39%) Authors in 2022

e Total %%,

Tik Tok/Book Tok most rated very/highly effective by Romance/Romantic Suspense authors (29%), followed 10
by AfAm Fiction (28%), Poetry (22%), YA (21%), New Adult/Erotic Fiction (21%). Lowest among Horror and
Historical (0%), Literary Fiction (8%), Women's and Science Fiction (10%), Mystery/Thriller/Suspense (14%) 111
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7

Marketing Agency, Publicity Agency or Marketing Staff Used — Published New Book/Edition in 2022

Did you pay for a marketing agency, publicity agency or for your own marketing support staff to promote your books or a in 20227 (all that apply)

+10%

90%

78%

80% 1

70% 1

Just Over 1-in-5 Authors
with New Books or Editions
in 2022 Paid for Professional
Marketing/Publicity Support

30% 1

20% 1

0
10% 9%
0% 6%
no marketing or publicity agency or paid for own marketing support staff paid for publicity agency or publicist paid for marketing agency
staff paid for
N 1537 199 174 114

10% hired marketing staff, 9% publicity support, marketing agencies least used.
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7

Marketing Agency, Publicity Agency or Marketing Staff Used — Published New Book/Edition in 2022

Did you pay for a marketing agency, publicity agency or for your own marketing support staff to promote your books or author brand in 20227 (all that apply)

40%

29% of Black Authors Hired 29%
35% Marketing Professionals to Used Professional 28%
Support Their New Books in Support Net
] 2022 6% Marketing N 119%
22% 0 Agency
18% 19% 6%

Publicity
Agenc

15% 4
o Marketing 15%
13% Staff
11% 10% 10% — V]
5% 4
0% T T T T
Native American, Inuit or Asian White Hispanic/Latino/Latinx African American or Black
Aleut American/Asian/Pacific
Islander
N 44 58 1649 96 164

Black authors most used paid marketing staff (15%) followed by marketing agencies (11% vs. 6% for White
authors). 14
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Marketing Agency, Publicity Agency, Marketing Staff Used in 2022 — Measurable/Very Significant Impact

How much impact do you feel the following added support had on your book publishing success in 2022?

250% 19 %
While Asian American
Authors Were Less Likely to
Use Professional Marketing
7 Support They Reported the
Highest Positive Impact in All Marketing ™~ 100%
Categories | Agenty /1
150% 22%
28%
100% 19% 38% Publicity N 67%
18% 39% Agency /
17% 0
18% 29% e

50% 1

Marketing
Staff

0% 1

Native American, Inuit or Hispanic/Latino/Latinx African American or Black White Asian

Aleut American/Asian/Pacific
Islander
N 44 96 164 1649 58

Marketing Staff performance led in 3 out of 5 groups, Publicity Agency with Native Americans, Marketing
Agency with Asian American authors. Opportunity exists to improve professional program impact evaluation. 15
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Average 2022 Author Marketing Spending on Professional Marketing, Publicity Agencies — by Diversity Segment

How much of your own money do you estimate you spent on marketing, publicity, advertising and communications in 2022? [$100K or less]

$8,000

$7,522
| % Spending on o
$7000 Marketing Agencies > 1% ° 9%
$5,860
$6,000 A
5%
$5,000 - +68%
‘ 10% P
- “$4,150
54,000 | $3,61 Ei -,
5%
$3,000
$2 134 Overall Only 11% of
’ Authors with 2022 Books
$2,000 1 Hired Professional
Marketing, Publicity
Agencies

$1,000

$0 A

Asian American African American Native American White Hispanic/Latino/Latinx Disabled (ADA Defined) LGBTQIA+
N 3 16 2 186 15 28 24

The 186 White authors spent an average of $6K vs. $3.6K for the 16 Black authors.

116
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Average 2022 Author Spending on Marketing Staff Payroll — by Diversity Segment

How much of your own money do you estimate you spent on marketing, publicity, advertising and communications in 2022? [$100K or less]

$16,000

$14,190

$14,000

% Spending on
Marketing Staff Even Fewer Authors (7%)
$12.000 1 with 2022 Books Hired
. Marketing Staff to Support
. % Their New Books
$8,871
7% PR

$8,000 A

+215%

$6,000 1 -’

7%

6% -

$4,000 A  d

$2.815 -~ $2,900

$2,000 A

$0

African American Native American Asian American White Hispanic/Latino/Latinx LGBTQIA+ Disabled (ADA Defined)

N 10 3 4 109 8 21 18
The 109 White authors spent an average of $8.9K vs. $2.8K for the 10 Black authors who had marketing staff.
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